Learning English through Workplace Communication


Unit 3 Brands and Advertising
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Unit 3 Brands and Advertising

Teacher’s Notes

Section A: Group discussion
Learning Activity 1 (30 minutes)
If students have already completed the ‘Describing jobs and companies’ unit, they will recognise the names of the companies. 
Have students discuss the questions in groups before they share with the class their knowledge and experience.

Learning Activity 2 (15 minutes)
Students then categorise the companies according to their nature of business and / or the products / services they provide: 
	Company
	Category

	Nokia, Sony Ericsson
	mobile phones

	Starbucks, Pacific Coffee
	cafes

	Adidas, Nike
	sports gear

	McDonald’s, KFC
	fast food restaurants

	The Commercial Press
	bookshops

	Canon
	cameras

	Park’n Shop
	supermarkets

	Giordano
	casual wear / boutiques

	Muji
	department stores

	IBM
	computers

	UA Cinema
	cinemas

	Fortress
	electronics shops

	HMV
	music shops

	TVB
	TV
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Learning Activity 3 (15 minutes)
Students draw some of the logos for the brands in Learning Activity 1. They then discuss if they think the design of any logo is particularly effective.

Section B: Vocabulary

Learning Activity 1 (20 minutes)
Go over the words with students and make sure that they are able to say them and know what they mean. You could do a word stress activity on the board by getting students up to draw circles above a word to denote this.

(Dependability, User-friendliness, Environmental friendliness, Price, Style, After-sales services) 

In groups students put these ideas in order of importance. They then compare. 

Learning Activity 2 (30 minutes)
Students use the prompts to make sentences. To make this more motivating, you could tell the students that they will be using some of these phrases to persuade a client to buy a product afterwards. 


Answers:

1. It is the top of the range.

2. It’s very reliable.

3. It’s one of our most luxurious products.

4. It will last you your lifetime.

5. It’s extremely stylish.

6. It’s quite inexpensive for what you get.

7. This is a timeless product. In 50 years, people will still want to buy it.

8. It has a lifetime guarantee. It’s very well-made.

9. It’s really cool to have one of these.

10. You’ll regret it if you don’t get one.

Learning Activity 3 (20 minutes)
In groups, students will do the following regarding the useful phrases:

a. Underline five of the adjectives / adjectival phrases used: reliable; luxurious; stylish; timeless; cool; value for money. Some similar adjectives: groovy; dependable; great; fashionable.

b. Underline the expressions that mean it is the best product on the market: top of the range; one of the most luxurious. Some similar expressions: the best in town; incomparable; top-notch.
c. Underline the expressions that mean the product is at a very good price: real value for money; it’s quite inexpensive for what you get. Some similar expressions: a very good deal; high quality at a competitive price.
d. Write down the expression that means if it goes wrong at any time in the future, you can take it back to the company for it to be repaired: it has a lifetime guarantee. Some similar expressions: guarantee and post-guarantee repair services available; no worries guarantee at no cost.
Learning Activity 4 (30 minutes)
Students are then asked to prepare a short description of one of their favourite possessions, e.g. a watch; a computer; a mobile phone. They are asked to imagine what they would say to sell this item if they were a salesperson. They practise with a partner.
Sample answer: 

Look at this amazing watch. It will last you a lifetime. It is very reliable and strong. It is never wrong. I have had this watch for about 3 years. It is really cool. It isn’t cheap, around 2,000 dollars, but it has a guarantee for 20 years. You will not regret it if you buy this wonderful watch!

Section C: Presentations

Learning Activity 1 (20 minutes)
Students listen to the presentation (CD Track 5) and put the sections in the correct order. 
Answers:
	
	(1) First I will tell you about the exciting new campaign we have launched to increase sales. (2) Then I will talk about the new logo and slogan we have come up with to focus more on our clients on the Mainland.


	
	(3) Welcome and thanks for coming. My name is Mary Chan and I’m in the Marketing Department for Travelgood, a newly-formed travel agency. (4) Today’s presentation is about the work the Marketing Department has been doing. 



	
	Thank you. (5) Are there any questions you would like to ask?


	
	(6) So, as you can see, the company has recently started a new campaign ‘A free prize if you book a certain seat on the plane’. Now, this is a completely unique idea in our field and it has been very successful. (7) Our sales figures have risen significantly in the last three months. There is a wide range of prizes including this hi-tech video game player, this handy portable DVD player and these stylish sunglasses.


	
	Well, to sum up. Travelgood is now a well-established player in the market. There is a lot of competition but we feel that, with our new marketing strategies, we are starting to do better than other companies here in Hong Kong and (8) we aim to continue in this way.


	
	(9) OK, I think you have a clear idea about our campaign. (10) I’m now going to turn to the new logo and slogan the company’s marketing team has come up with. We chose this logo because more and more of our customers are either coming to Hong Kong from the Mainland or going to the Mainland from Hong Kong. The panda is a very important image in Asia. The slogan ‘Seeze the World’ has been chosen because it is simple and, we hope, easy to remember.




Before students listen to the presentation, explain the context and go over some of the more challenging vocabulary in the text, e.g. marketing, travel agency, sales figures, hi-tech portable DVD player, logo, slogan and clients.


Learning Activity 2 (20 minutes)
Part A

Ask students to look at words and phrases that they have used to fill out the blanks in Learning Activity 1 and identify their functions.
Answers:

1. Today’s presentation is about…
2. I’m now going to turn to…
3. So, as you can see,…
4. OK, I think you have a clear idea about our campaign.
5. Our sales figures have risen significantly…
6. Welcome and thanks for coming…
7. First I will tell you about… Then I will talk about…
8. …and we aim to continue in this way.
9. Are there any questions you would like to ask?
Part B

Encourage students to come up with other words and expressions that have the language functions listed in Part A.


Learning Activity 3 (60 minutes)
Form students into groups of five or six and explain the presentation task that they have to do. Ask students to complete the pre-task items on the ‘Self-reflection Sheet’ on page T52 to help set them for the presentation. It also helps them to organise themselves within their groups. Students should then answer the post-task questions after they finish their presentation in order to reflect on their work as a whole. 
Useful tips

1. For their presentations, students are given some guidance by thinking about the questions. You may wish to use these or you may wish to make this entirely student-generated.

2. You may wish to video these presentations for students’ record and evaluation. 

3. Also, you and your students may wish to use the ‘Presentation Feedback Form’ on page T51 to give feedback to presenters.

Section D: Report writing 

Learning Activity 1 
Part A (10 minutes)
Students read the report and fill in the gaps. The aim of this activity is to give students a brief idea of the structure of a report and to equip them with some of the vocabulary commonly found in reports. In addition to the words for the blanks, you might like to go over with students other words / phrases in the report, e.g. aim, questionnaire survey, preferred, taking into consideration, options, feasible, based on, which they may be able to use in the next activity on report writing.

Answers:
1. report

2. present

3. conducted

4. seek

5. indicated

6. majority

7. considered

8. gathered

9. however

10. recommended

Part B (20 minutes)

This activity guides students to look into the details included in different parts of the report and raises their awareness towards how data collection, discussion of findings, conclusion and recommendation can be done. Go over with students the notes on report writing on page S65 at the end of the activity.

Answers:

1. Report on Travel Package for Company Retreat

2. Introduction, procedure, findings, conclusion and recommendation.

3. To present the findings on possible destinations for the retreat and make a recommendation based on the findings.

4. By conducting a questionnaire survey to collect staff members’ views and gathering information on travel packages from travel agencies.

5. Phuket and Taizhong. They are compared in terms of price, activities and hotel accommodation and facilities.

6. The paragraph on conclusion is a summary and comparison of the findings while the last paragraph is the writer making a recommendation.

Learning Activity 2 (60 minutes)
Students write a short report on their findings about a possible venue for the company’s Christmas dinner.

Section E: Meetings 
Learning Activity (20 minutes)
Part A

Arrange students into groups of four and ask them to select a secretary and two reporters who will report on the group’s decision. Have them write up a simple agenda for the meeting before they start their discussion. Go over with them the format of an agenda on page T27 if necessary.

If you have not yet used the notes on meeting minutes on page T28 and the handout ‘Using appropriate language in meetings’ on page T60, you may like to use them as pre-task activities.

Part B
To help students to reflect on their own performance, guide them to do some post-meeting self-evaluation using the evaluation sheet provided.

Section F: Sales letters 

Learning Activity 1 (20 minutes)
Part A

Students find the nine other errors and correct them. 
Answers:



Part B

This part aims to familiarise students with the language used in sales letters. The following are suggested answers to the questions for discussion:

1. To draw the readers’ attention

2. Just fill in the form attached to this letter if you would like further information.

3. Exclamation mark

4. new and growing company, simple, relying on us

Learning Activity 2 (60 minutes)
Explain the writing task to students. Stress that they should try to use persuasive language.

Sample answer:




Section G: Self-access learning task (60 minutes)

Students are asked to write and / or make a presentation about the creative work they have done in this unit (presentation, report and / or sales letter). They could also record themselves talking about this work and how they felt about it. 































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Objectives





By the end of the lessons, students will be better able to:


use specific vocabulary and phrases to talk about company products and services


identify the structure and useful language used for a good sales presentation


identify the structure and language of report writing


compose a short report


hold a meeting and practise setting agendas and taking minutes


write a sales letter to promote a product





Time Needed





8 hours 30 minutes





Learning / Teaching / Assessment Tasks / Activities





Students discuss their favourite companies and use specific vocabulary and phrases to talk about their products and services


They read and structure a sales presentation


They invent their own company and give a presentation on it


They read about and practise writing reports


They take part in a meeting


They analyse a sales letter and identify language errors


They write a persuasive sales letter


Self-access learning task: they write and / or make a presentation about the creative work they have done during this unit





Materials Required





Handouts on ‘Brands and Advertising’


CD Track 5: Presentation by Travelgood


Supplementary Materials pages T51-T52, T60, T61-T63





Catering for Learner Diversity





For less advanced students, they can work on a smaller number of brand names. You may provide a list of categories and students will match the company with the right category. They can be asked to think of some other brands for each category after the task.





For more advanced students, you might like to add more brands for students to categorise, or they can be asked to think of some other brands for each category.





Catering for Learner Diversity





For less advanced students, you might like to make use of the answers below and turn the exercise into a gap fill activity. Put the key words or phrases you have taken out from the answers in a box and ask students to complete the blanks by choosing the right answer. Ask students to discuss what the words or expressions in the box might mean and go over them with the class before they attempt the gap fill activity. 





For more advanced students, you might like to dictate the words for students to write down first before they work in groups to write out the full sentences.





Catering for Learner Diversity





For less advanced students, you might like to simply ask them to describe three qualities of the object and round off with one closing sentence, e.g. ‘This dress is soft, pretty and colourful. You will look beautiful in it.’
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Catering for Learner Diversity





For less advanced students, provide students with the expressions and ask them to fill in the blanks with the right expressions. 





Full text of presentation


Welcome and thanks for coming. My name is Mary Chan and I’m in the Marketing Department for Travelgood, a newly-formed travel agency. Today’s presentation is about the work the Marketing Department has been doing. First I will tell you about the exciting new campaign we have launched to increase sales. Then I will talk about the new logo and slogan we have come up with to focus more on our clients on the Mainland.





So, as you can see, the company has recently started a new campaign ‘A free prize if you book a certain seat on the plane’. Now, this is a completely unique idea in our field and it has been very successful. Our sales figures have risen significantly in the last three months. There is a wide range of prizes including this hi-tech video game player, this handy portable DVD player and these stylish sunglasses. 





OK, I think you have a clear idea about our campaign. I’m now going to turn to the new logo and slogan the company’s marketing team has come up with. We chose this logo because more and more of our customers are either coming to Hong Kong from the Mainland or going to the Mainland from Hong Kong. The panda is a very important image in Asia. The slogan ‘Seeze the World’ has been chosen because it is simple and, we hope, easy to remember.





Well, to sum up. Travelgood is now a well-established player in the market. There is a lot of competition but we feel that, with our new marketing strategies, we are starting to do better than other companies here in Hong Kong and we aim to continue in this way. 





Thank you. Are there any questions you would like to ask? 





Catering for Learner Diversity





For less advanced students, you might like to suggest two restaurants for students to work on, and ask them to collect specific information such as price, menu and address for comparison. You may also simply ask students to collect information on one particular restaurant for a simple report.








Catering for Learner Diversity





For less advanced students, you may provide only two countries as options and give them some criteria for consideration during discussion, e.g. colleagues’ interests, budget.





For more advanced students, you may ask them to do the brand-positioning role-play in the Supplementary Materials Section (pages T61–T63) which is more challenging. 





Dear Sir / Madam





Have you ever thought of investing in the Hong Kong stock exchange? Perhaps you would like to but do not know what to do or where to place your money?








 can help you! We are a new and growing company operating in the Kowloon area. It is simple to invest with us. Just fill in the form attached to this letter if you would like further information. By relying on us, you will see your money double in less than three years.





We look forward to hearing from you.





All the best


James Chou


Director


 





�





Catering for Learner Diversity





For less advanced students, you may limit the number of errors to five. To focus their attention on the errors, you might like to underline them.





Dear Sir / Madam





Do you follow fashion? Would you like to buy some really fashionable clothes at a crazily low price? If yes, come along to our new warehouse.








We are offering beautiful clothes at 


So come along during our clearance week from May 10th to May 17th. Don’t miss it!





Attached is a discount form. If you send it to us before our sale, you will get a 10% reduction on top of our sale prices!





So come along: Take exit A3 Mongkok MTR.





We look forward to seeing you.





All the best


James Chou


Director





�





Catering for Learner Diversity





For less advanced students, get students in groups to discuss what they would like to say in different paragraphs, including:


how they would like to get readers’ attention in the opening


what information to give about the promotion in the 2nd paragraph


how they would like to encourage people to visit the shop in the next paragraph


how to get a discount


how to close off
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