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Context of RC

»Mid-Levels

»Band 1B

»Approx. 700 Students

»11 English teachers

»Small class teaching (S1&2)
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S1/2 Language Across the Curriculum

Use of English across multiple di
IS on extemporaneous speaking, g
presenting.

Little to no traditional text-book w

Chance for talented students to shine
take the lead.

\
Early exposure to self-directed learning.

Frequent group work.

Emphasis on presenting/publi



S1/2 Language Across the Curriculum

Sharing current
affairs and how to Preparing

find news for/against
— arguments :
Screen use for
teenagers”

Drama
performance




S1 & 2 Language Across the Curriculum

Pair and share
country report

MC for school event /



nce a fortnight on Monday.

Students help plan, write, and
deliver content.

Some topics this year include:

“Beware of Scams”
“UN English Language Day”
“Self-belief”

English Assembly

Approx. 2 weeks before
assembly: Students organ

|

1 week before:
Scripts written/edited by
students

1-2 days before:
Rehearsals



1 lesson per cycle (6 days)
Whole class involvement
Talented students take on acting or leadership

roles (director and script writer).

Term 1: theory
drama activities
role allocation

Term 2: script writing
rehearsals

May: performance




Senior Speaking Lessons

Split classes
1 lesson per cycle

Range of speaking activities

DSE format (GD and IR) but with supplementary activities to cater to talented students.

Use of English across multiple disciplines. Focus is on speaking, group work, and presenting.
Ostensibly for DSE practice, but also to help identify talented students for other roles.

Chance for talented students to shine as they take the lead in class and out of it.
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Characteristics of RC students

- Good English foundation (intensive training from RCPS)

- Creative

- Energetic

- Dread boredom

- Very concerned about exams and marks

- Want constant progress and takeaway from every lesson




English-Learning Triangle in the HK context

e.g. being able to converse in
English in different settings,
learning slangs, idioms,
pronunciation etc

Learn English |

I = Use English in non-exam settings I

Have fun in
lessons while
learning

Acquire exam skills

Student-centred, minimise I DSE Papers 1,2,3,4 I
teacher talk,
e-Iearning + activities













Information + Emotion = Long term memory

S.5 as companies / organisers
Authentic workplace experience using English

- Recruitment & holding meetings (oral or written) - informal / formal English
- Serving customers and communication - informal English
- Market research, proposal, survey, report - formal English

S.1 as customers
Complete customer survey
S.4 as employees / helpers

Learn from mentors and acquire experience



Creativity and Critical Thinking

S.5 as companies / organisers
Fun v Creativity v
Critical Thinking v (Start a company from scratch)

S.1 as customers
Fun v
S.4 as employees / helpers

Fun v Creativity v Critical Thinking v/



The Timeline

October
2020

o Students create advertisements for their own
product / service

e Thisis to help your group explore into different
common advertising strategies.

When? What? Why?
o Students will be randomly allocated a group and | ® We want you to work as a company for the
September will create a company with name, logo and workplace module. In life, sometimes you have
P mission statement. to work with people you find difficult or are not
2020 % g g 5 2 < . 5
e Each person will be given a job title and a job your close friends. This is a good practice and
description. training.
e This is to force you to think very carefully about
our product and also give you experience of
e Students must create tools for market research Y s P! g‘ Y P
. . R R X writing very common business documents.
with S.1 students, e.g. questionnaires, interviews,
observations...
You can choose a product and then see if S.1
October students like it or you can use the results of your
2020

research to decide on a product.

® An evaluation report must then be written
providing a rationale for the product(s) you intend
to ‘sell’.

e This is to help your group review your decisions
on the products or games provided and your
marketing strategies.

November
/ December
2020

@ Students will prepare a business plan / proposal
and give a presentation, to receive funding from
the English Department. The funds can be used to
decorate and promote their market stall as well as
buy the resources needed to produce their
intended product.

@ Students brainstorm on the marketing strategies.

e Students product (can  be
outsourced).

o A record of all costs, procedures and third party
services must be kept.

manufacture

e This provides experience of speaking before a
panel who will question your ideas. You must
be able to deal with and respond effectively to
this criticism and restate why you should
receive the funding.

The maximum for each group is $300. You will not

et the full amount if your presentation is not
comprehensive. You can also use your own money
but no more than 520 per person.

® You can obtain experience of developing a
product from idea to design to prototype to
saleable item.

The written record forces you to think carefully
about how you spend the money. All records will
be assessed at the end of the term. Ensure they
are well organized and complete.

January /
February
2021
(Exam /
Holiday)

® Last-minute preparation

Trade
Market
(Feb)

o Students sell products to S.1 students at the Trade
Market.

© S.1 students will ‘buy’ the products with coupons.
The team with the most coupons after the trade
market wins —so work on your selling technique!

e This is to give the project authenticity and for
you to see how your product and ideas fare
next to those of your peers.

You can engine with your customers and try to
entice them but of course you cannot force people
to buy your product.




TRADE MARKET (TM) — WORK SCHEDULE

Lesson

Major Focus / Skills Foci

Trade Market-related

Remarks

Lesson1l WA brief introduction of various industry / post in the ® Briefing on Trade Market

business world as well as formal correspondence ® Signing up for posts & task groups
Lesson 2

® Students’ work will be marked
individually.
. . . ® Brainstorming of products / services offered at TM ® The best piece of work w'." I:_>e

Mission statement for different scopes of industry 5 g selected as the group’s mission

Lesson 3 . ® Drafting the mission statement of the group
September Connotation of logos and company names @ Naming the Compan statement.

g pany ® The best piece of work will be
selected to deliver to the target
customers, the S.1 students.

® Producing 1% draft of questionnaire and cover letter |® Students’ work will be marked
" . . ® Receiving feedback from teachers on the first draft individually.
Lesson 4 Writing up questionnaire and cover letter ; . i : 2 ‘
of questionnaire and cover letter ® Finalised version of questionnaire and
@® Polishing questionnaire and cover letter cover letter will be sent to S.1.
® Analysing the data collected @ Students’ work will be marked
Lesson 1 Writing up evaluation reports and making ® Writing up a report on the findings individually.
recommendations @® Finalising the name & logo of company, products / |® Merchandiser gets quotation of goods
services offered / budget and things alike. / services.
® The best piece of work will be
October Drafting advertisements and planning marketing ® Planning marketing strategies and sales strategies selectad thideliverzotheitaigst
Lesson 2 St ® Disigrinifl " | : customers, the S.1 students.
strategies esigning flyers / promotional posters #: St canhingihekoun
electronic devices for working.
Lesson 3 SBA Practice (Workplace Communication) Students’ performance will be marked

Group Discussion: Tips for candidates on how to respon:l to others’ ideas

individually.




Tasks

Major Focus / Skills Foci Trade Market-related Remarks
Lesson
® Making final decision on where to buy goods
® Reporting on progress of work , )
. ® Making detailed plan on logistics and d _Stu_d?nts work will be marked
Proposal Writing . . individually.
Lesson 1 z 5 implementation . .
Presentation skills ° i he desi £ stall ® Students can bring their own
November Drafting thedesigniofsta electronic devices for working.
® Allocating duties of delivering the presentation
® Rundown / delivery of the presentation
Lesson 2 ® Presentation of the proposal to the judging panel -
® Students inform teachers the
® Reporting on progress of work ® Amending the plans as suggested by the judging reso_urces thiey r?eed StIM, &g
Lesson 1 ® Finalisi il detzile of th - | furniture, electric supply.
inalising afl detalls of the projec pane ® Students draw lots on the location of]
December stalls.
Lesson 2 ® Preparation session -
Exdm / Holiday
® last-minute preparation ] )
. ® Students reconfirm with teachers the
January Lesson 1 ® Getting supply of goods ready
: 2 resources they need from school.
® Getting the decoration of the stall ready
February - TRADE MARKET -




Learning Task - Decision-making

Each student will take up one of the job titles suggested. Should there be more or less than 9 students in a group, the
group can make flexible adjustment.

Job Title Name of student

project Manager | (A Decide what product/service to
Assistant Project Manager | sell/offer to S.1 customers

Secretary

{Financlal Secretary

|
{Human Resources Manager

Merchandiser

Promotional Officer

Art Designer

Logistics Manager

Recruit S.4 helpers;
Conduct job interviews.




Learning Task - Create company brand/image

Company Name
When you start a company, eventually you are 80ing to have to choose a company name. This will appear on ALL Company Logo

company related documentation you create and, on your products (or use your logo). Logos are important to the image of a company. The corp logo is so that it languag

and culture, Coca-Cola, Kentucky Fried Chicken, and McDonald’s are as recognizable in Xiamen as in New York, ,
good logo should remind consumers of the company and reflect the main features of their product.
So what makes a good name?

A good logo must be appropriate and aesthetically pleasing. Of

course the art of the logo is important but you needn‘t spend lots of

money or many days to come up with a pleasing, powerful graphic

that defines your business. The easiest and cheapest way to create a

strong logo is to adapt an existing graphic that you already own or to
’m lovin’ it select one from 2 clipart catalogue online. A challenge to those
without artistic gifts but not impossible if You or someone in your company has a bit of
computer knowledge and design skill.

There are five main characteristics:
1. It's easy to remember, in another word, catchy.
2. It's easy to spell and requires no explanation.
3. Itreflects your business category.
4. It reflects your type of product.
5. Itdescribes your purpose or how the product can benefit customers.

Color is also an important factor to consider. Much research has been done over the
years to identify the feelings that overcome us when we see certain colors. For | Anexample that

3 —_ i i : 5 illustrates b
Here are three more constraints that are useful guidelines: example, red is famously a popular color for grabbing attention, which would explain D:;II: em’ak:""un i
the choice of color for the stop sign. Blue is a color that suppresses appetite; therefore, the original mission
1. ithas to be one to three syllables Iong —ho more the color as seldom used solely for a brand selling food. Also, certain colors have, all on statement :
2. Each syllable starts with a strong consonant (B, C, D, G, K, P, Q, T) ~ their own, come to be quite representative of a particular
3. You can also use words like company, corporation, organization, group. PARKINSHOP ::":‘i"’;f“r;e‘::‘or‘fa‘f':‘if:;"m:":ey’""::‘:K;”‘::l‘e"‘“"’ with- the
4. The name can be an acronym of the company’s mission statement, e.g. LOHAS Park (Lifestyle of Health A vorbnation Lo
and Sustainability) white, red and yellow in

the supermarket’s logo.

Mission Statement

A mission statement is a formal short written statement of the purpose of a company or organization. The
mission statement should guide the actions of the organization, spell out its overall goal, provide a sense of

direction, and guide decision-making, It is used to inform staff and customers of the company's intentions and
values,




Learning Task - Writing a proposal




Learning Task - Market research survey

Questionnaire

You are about to conduct a survey by drafting a questionnaire to collect constructive feedback from your potential
customers, i.e. S.1 students. This tool for market research can allow you a better picture of their likes and dislikes,
which will help you write your business plan.

Drafting a questionnaire

The stages of drafting a questionnaire are as follows:
1. Organize and prioritize the most important issues and trends,
2. Consider the types of questions. (Group into attributes, demographics, and attitude questions.)
3. Select question formats and scales.
4. Draft the questions.

Types of questions Cover Letter

When giving someone a questionnaire and requesting that he fill it out, it is polite to attach a cover letter to the
questionnaire. In the cover letter, you should include the following:

WHO are you? - What’s the name of your company? What is the mission statement?

WHY are you conducting the survey?

HOW LONG will this survey take?

Details about HOW TO FILL IN THE QUESTIONNAIRE.

PRIVACY STATEMENT — Who will have access to the data? Is the data anonymous? Wil their privacy be protected?

How will confidentiality be maintained?

Is there a DEADLINE for it to be returned?

7. Have clear instructions on HOW TO SUBMIT. Make sure the users know how they can submit the completed
questionnaire.

8. Any INCENTIVES? -Are you giving out any coupons / souvenirs to the respondents of the questionnaire?

9. WHO TO APPROACH if the respondents have queries about the questionnaire.

L W

o



Learning Tasks - Writing a report

Writing a report

Reports are a kind of informative/analytical writing. They convey factual information on

a topic. Some reports contain statistics collected to support the information. All reports
should follow the three Cs — to be clear, concise and correct.

Reports have a formal structure, following a common format. Let's look at an example of a
report.




Learning Task - Presentation of business plan and
budget

Preparing for the presentation

1. Get ready with the documents,
2. Plan the rundown of the group’s presentation,
. Make sure the presentation is fairly shared among the group members. Members in the same team should know
about the entire project even some parts are not totally relevant to one’s scope of work.
4. Prepare the short speech you are going to make at the presentation on cue cards. Organise your points in the
form of a mind map.
5. Rehearse your points.

w

Durin resentation
Sy ndo
Items on the agenda l Person-in-charge
5 ~ - |
[1. Introduction of the team members

2. Introduction of the company: Company name, mission statement & logo (with
rationale), if any

3. Introduction of the stall {1): A brief account of what products/services yol;ri
company will provide - — _‘
|4 Introduction of the stall {2): An evidence-based explanation on the choice of 1
|
|
|
|

products/services provided

'5 Introduction of the stall (3): A more detailed description of how the stall works

6. Introduction of the stall (4): Stall setup and design

7. Allocation of dutles at the stall; Team members and the helper from 5.4

8. Budget - Income & di : Justify the di with reason

9. Products (1): Comparison of products/raw materials

10. Products (2): Logistics & storage of products/raw materials

11. P ion: S ways of pi ion and why

112. Concluding remarks
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Thank You



	Raimondi_Part 1_Andrew_20230508_1
	Raimondi_Part 2_Jarvis_20230508



