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Applied Learning (Senior Secondary Level)
2019-21 Cohort
Description

Item
1. Subject Title

Marketing and Online Promotion

2. Course Provider

School of Continuing and Professional Education,
City University of Hong Kong

3. Area of Studies/
Course Cluster

Business, Management and Law/Business Studies

4. Medium of
Instruction

Chinese

5. Learning Outcomes

Upon completion of the subject, students should be able to:
(1)

apply knowledge and skills in conducting information
research in specific market, and marketing goods and
services online;

(2)

formulate marketing plans and strategies for particular
markets;

(3)

demonstrate an understanding of the processes and
activities involved in business operation and to evaluate
the options available to optimise cost effectiveness and
operation efficiency;

(4)

interpret marketing and online promotion trend and
development relevant to specific goods;

(5)

demonstrate ethical awareness and social responsibility in
marketing and online promotion; and

(6)

develop self-understanding for further studies and career
development in the related field.

Draft as at September 2018
7c

6. Curriculum Map – Organisation and Structure
Module 1 : Introduction to Marketing (66 hours)

Market Research

Connect

Perform

1. Overview of Marketing
and Online Promotion
(6 hrs)
a. Hong Kong business
environment
b. Reasons for developing
marketing & online
promotion

2.
a.
b.
c.
d.
e.

3. Market Trend Analysis and Prediction
(21 hrs)
a. Data collection and database online
b. Analyse information of target market
c. Market situation analysis
d. Target market trend prediction

Market Research and Information Management (21 hrs)
Functions of market research
Key elements and procedures of market research
Aids of cloud applications for market research
Information management
Questionnaire design

4. Market Research Report Writing
a.
b.
c.
d.

and Presentation (18 hrs)
Structure of research report
Requirements of presentation report
Project based learning
Aids of presentation applications

Module 2 : Marketing Goods and Services (63 hours)

Develop

Aware
Module 3 : Internet Marketing Planning and Deployment (51 hours)

Market Development and Marketing Management
1.
a.
b.
c.
d.

Basic Knowledge of Online Business Operation (9 hrs)
Internet marketing environment and business models
Functions of Internet marketing
Logistics and online payments for electronic commerce
Legal, ethical, privacy and security issues

1. Role of Marketing (18 hrs)
a. Sales and marketing
b. Market segmentation and selection
c. Product positioning

4. Business Ethics
(3 hrs)

a. Overview of
business ethics

b. Trade
2.
a.
b.
c.
d.

Internet Marketing Strategy (15 hrs)
Online market research
Methods of Internet marketing
Hong Kong, Mainland and international Internet marketing strategy
Online and offline promotion mix

c.

Apply
Apply

3. Online Business Models

4. Traffic Generating by

(6 hrs)

a. B2B, B2C, C2C
b. O2O models
c. Social media

a.
b.
c.
d.
e.

using Different Online
Promotion Tools (15 hrs)
Search engine and SEO
Video platforms
Blogs, KOL
Social media
Instant messaging

Descriptions
Ordinance
Intellectual
property rights

Perform

2. Development and Implementation of Marketing Strategies (33 hrs)
a. Marketing strategies and marketing elements
b. Product strategies
c. Pricing strategies
d. Place strategies
e. Promotion strategies
f. Importance and structure of marketing plan

5. Customer Data
Management (6 hrs)

a. Content Management
b. Customer relationship
and SFA

c. E-mail marketing
tools

3. Marketing Activities Control and Performance Review (9hrs)
a. Standards of performance control and review
b. Methods of marketing performance evaluation
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7.
•
•

The Context
The information on possible study and career pathways is provided to enhance students’ understanding of the wider context of the specific Applied Learning course. Students who have
successfully completed Applied Learning courses have to meet other entry requirements as specified by the institutions.
The recognition of Applied Learning courses for admission to further studies and career opportunities is at the discretion of relevant institutions. The Education Bureau and the course providers of
Applied Learning are exploring and seeking recognition related to further education and career development opportunities for students successfully completing the Applied Learning courses.
Possible further study and career pathways
Further studies
• e.g. business administration, marketing, advertising and communication
Career development
• e.g. assistant, executive and designer in advertising agency and marketing department in private and public sectors

Relations with core subjects and other
elective subjects
Enhancing and enriching, e.g.
• While Business, Accounting and
Financial Studies provides students with
a macro view of business, this Applied
Learning subject provides a platform to
enhance the depth of studies in marketing
and online promotion.
Cross-fertilisation, e.g.
• The application of concepts and theory
from Liberal Studies (e.g. globalisation)
further consolidates the understanding of
business environment and competitions in
market.

Cluster of professions/trades/industries related to the course
•

e.g. business administration, accountancy and financial management, business communication, marketing,
advertising, online media
Future global and local outlook

•

Rapid emergence of worldwide markets and increasing global competitions have strengthened Hong Kong’s
economies and technological improvement to match its business environment’s shift towards knowledge-based and
high value-added activities
Economic and political alliances create impacts on business, both locally and globally

•

Beginners’ skill set to facilitate entry to further studies and/or work
•
•
•
•

Acquire practical knowledge and skills in marketing and online promotion
Evaluate the strength and weakness of a business, identify business opportunities for further development
Plan, implement and monitor the performance of business in order to enhance competitiveness
Understand the importance of ethical issues and social responsibility in sustaining the development of business
sector

Expanding horizons, e.g.
• Students taking Science subjects may
broaden their knowledge in business and
marketing

Foundation knowledge developed in junior secondary education and Secondary 4
This subject is built upon the foundation knowledge students acquired in, e.g.
• Mathematics Education - calculation and data coordination
• Technology Education - computer skills, information processing and management
• Personal, Social and Humanities Education - interpersonal skills, social responsibility, economic and resources
management

Relations with other
areas of studies/courses
of Applied Learning
Services
• e.g. Students of this
subject who have also
taken subjects in the
area of Services can
apply the
communication and
people skills in dealing
with clients under the
marketing and online
promotion contexts.

