Sports Advertising

Learning Activity 1

Reading and Speaking
Read the advertising techniques below and answer the questions that follow.

	Advertising Techniques
Emotional Appeal

1. A selling point
· This track suit allows for maximum freedom of motion. 
· This energy drink is scientifically proved to boost your energy level.
· RX-10 football boots are solely designed for real men.

2. Endorsement
· Yao Ming uses it. 
· This is the only brand which David Beckham recommends.
3. Invitation
· Join us in a world of wonder.
· Be one of the team.
4. Price
· You’ll never get a better deal.
Language Devices

1. Positive adjective
· Break the record with this pair of fabulous swimming trunks.
· Our sunglasses make you look superb.
2. Alliteration (words starting with the same letter/sound)
· tremendous T-shirts for top tennis players
3. Slogan
· Sports shoes to dream in
· The sports bag of super stars
· Don’t regret it – buy it!
4. Repetition
· The coolest trainers for the coolest guys
5. Rhyme/rhyming words
· You’ll never lose when you wear our shoes.
6. Question
· Why not buy it now?
· Do you want to be a champion?
7. Simile/metaphor
· You’ll swim like a fish in our swimsuit.
· Our tennis racquets are the best violins – they help you make music on the court.
8. Playing with letters
· Jumphigher


Which of the above advertising techniques do these phrases represent? Write the name of the technique in the right column. The first one has been done for you as an example.

	e.g.
	Cool socks — Cool feet
	repetition

	a.
	It was love at first sight. He couldn’t take his eyes away. Nothing would ever separate him from his Hui golf clubs.
	

	b.
	Join the exclusive club!
	

	c.
	Awesome!
	

	d.
	hand-crafted clubs created by and for world-class champions
	

	e.
	Andy Lau never leaves home without it.
	

	f.
	the best canoe for sailing on the blue
	

	g.
	rehydrates you and helps muscles recover fast
	


Learning Activity 2

Reading

Study the following advertisement on a sports drink.
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Thirst-Killer
Playing hard?

And there’s one opponent worse than the other team…
yes, the THIRST MONSTER…

Quick! Open your THIRST-KILLER!
It’s cooool…man!

· result of latest bio-tech research

· awesome flavours

· used by all top athletes

· energy restoring

Th(e f)irst of its type: THIRST-KILLER!
Kills your thirst

In a burst

Gives you a buzz*

Oh yes, it does


*Buzz – feeling of excitement, thrill (slang)

By referring to Learning Activity 1 as well as drawing on your own knowledge, list the advertising techniques you can identify from the advertisement in the table below. 
	Technique

	Example(s)

	
	

	
	

	
	

	
	

	
	

	
	


Learning Activity 3
Writing and Speaking
Search for more advertisements on sports goods from magazines and/or on the Internet and study the techniques they use to grip potential buyers’ attention. 
Decide on a product you would like to promote and sell to your classmates.

Design an advertising poster for your product, making appropriate use of some of the techniques you have learnt in this focus. Add some graphics to make your poster more attractive. After you have finished, you will be asked to present your product in front of the class using the poster.

Draft your poster or write down some ideas on the following page.
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