	Focus: Sports Advertising

Objectives
By the end of the lesson(s), students will be better able to:

· demonstrate awareness of advertising methods

· read and write texts on sports advertising

· understand and use some common vocabulary for sports advertising

Time Needed
· 2 hours 40 minutes
Learning/Teaching/Assessment Tasks/Activities
· Students look at and talk about advertisements

· They learn about advertising techniques

· They analyse some samples of sports advertising

· They produce their own sports advertisement
Materials Required
· Some print/non-print sports advertisements

· Handouts on “Sports Advertising”
· Supplementary Materials 7



Sports Advertising
Teacher’s Notes
Students can be asked to bring examples of sports advertising materials to class or teachers can introduce the topic of advertising by showing some slides of sports advertisements or by asking the class how the school basketball team could raise funds and so move on to the topic of sponsorship, advertising and promotional activities and sales. 
Once the topic has been introduced and the interest of the students stimulated, the teacher can ask the class for ideas about how advertising works and what strategies advertisers use to attract people and persuade them to buy goods. Once the class has generated some ideas, the handout on advertising techniques can be distributed. 
	Catering for Learner Diversity

Advertising is so pervasive in our society that no student should have any conceptual difficulties here and the task is suitable for all levels of learners. The difference will lie in the sophistication of the work handed in. 


Learning Activity 1
Reading and Speaking

Teachers go over the advertising techniques with students and make sure they understand each of them before asking them to work out the techniques used in phrases a-g.

Answers:

a. metaphor (If students say that the phrase exploits the theme of love at first sight, it should be accepted even though theme is not on the list of “Advertising Techniques”.)

b. invitation

c. positive adjective

d. alliteration

e. endorsement

f. rhymes/rhyming words

g. a selling point

	Catering for Learner Diversity

For less advanced students:

You may familiarise them with rhymes using Supplementary Materials 7 (page T75), which contains a brief definition of rhymes and a learning activity for practice. It can be useful in raising awareness of the sounds of English and improving pronunciation.

Answers for Supplementary Materials 7:
1. skis
2. goose

3. explorer

4. hiking
5. division
6. weight
7. machine

8. defeat
9. sweat
10. boo
For more advanced students:
If your students are interested in rhyme as a literary device, you may go further by introducing the following rules about rhyme.

final stressed syllables – getting and taking do not rhyme as the final syllables -ing are not stressed. Unstressed final syllables are common in the case of regular prefixes like -ing, -er and -tion. baker and officer do not rhyme; nor nation and fashion.
vowel and, if present, final consonant – you and youth do not rhyme as you ends in a vowel only while youth has a vowel followed by a consonant.

same vowel and, if present, final consonant – last and must do not rhyme as the vowels are different even though the final consonants are the same. 

rhymes are sound – whether two words rhyme depends on their sound, not spelling. write and bright may not look alike, but do rhyme; the same with kissed and list. On the other hand, here and were look alike but sound quite different and do not rhyme.



Learning Activity 2

Reading

Teachers ask students to study the poster in pairs and identify the advertising techniques used. Before this activity, the whole class can be shown some other print or non-print sports advertisements and be asked to identify the techniques used together.

Answers:
· playing with spelling and sound (e.g. coooool)
· question (e.g. playing hard?)
· a selling point (e.g. result of latest bio-tech research, awesome flavours, energy restoring)
· endorsement (e.g. used by all top athletes)

· rhyme (e.g. first/thirst, kills your thirst, in a burst, gives you a buzz, oh yes, it does)
· street language to suggest the sort of tough guys who buy this drink with its aggressive name (e.g. man, cool and awesome)
Catering for Learner Diversity

For less advanced students:

You can tell students the techniques that can be found in the poster and ask them to come up with an example for each.
Learning Activity 3

Writing and Speaking

Students should be asked to collect some sports advertisements and identify the advertising technique(s) used before this lesson. They should then share with their classmates what they have collected during the lesson. 

After students have shared their collection of advertisements, it is now their turn to design an advertisement for a sports product. They can either work individually or in pairs. They will need to decide on a sports product that they would like to sell and include a few lines on their poster using some of the advertising techniques they have learnt. Teachers should remind them that the focus of the poster is the language so they should not spend too much time on the graphics.

Web Help
A sample of websites advertising sports products is included below:

http://accelerade.com/
http://www.gatorade.com/
http://www.lucozade.com/
http://jezign.com/
http://www.nike.com/index.jhtml
http://www.jdsports.co.uk/
http://www.exosports.net/catalog/
http://robbinssports.com/
http://www.fitness-superstore.co.uk/
http://www.crownawards.com/StoreFront/indexmain.html
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