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1.1 The Twelve Aims of Sustainable Tourism:
AR SR+ H A (1/2):
O FIEIEZE) and the

Released by the United Nations Environmental Program (UNEP, J5
World Tourism Organisation (WTO, tH 5 ik 7740 45;).
The aim of sustainable tourism is to increase the benefits and to reduce the negative

impacts caused by tourism for destinations.

AILOGIC,]
DIVERSTY

CORAMALINI Ty
WELLBERNS

Source: United Nations Environment Programme
(UNEP) and World Tourism Organization (UNWTO —
Tourism in the Green Economy 2012
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1.1 The Twelve Aims of Sustainable Tourism:

N RHERE R R - T E H S (2/2):

1) Economic Viability #8775 0] 174 /4%
B AETFRE

2) Local Prosperity = % 2%

3) Employment Quality§i =5 2%

Source: United Nations Environment Programme (UNEP) and World Tourism Organization

(UNWTO - Tourism in the Green Economy 2012 Q THE LSRG KGKE
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1.2 The Seventeen Aims of Sustainable Tourism T4 &8 [ ik £ 09+ 5 (1/3):

In September 2015, the United Nations General aUSTAINABLE 8
Assembly (Jf&[B K@) adopted the 2030 Agenda for {;ﬁ} DEVELOPMENT Gi:' ALS

Sustainable Development (2030 7k 482 & H £2) that ey
includes 17 Sustainable Development Goals (SDGs). : :
The bold agenda sets out a global framework to end 10 25w
extreme poverty (Mfilim B A]), fight inequality (B BRAF
Z£) and injustice (A2 1F), and fix climate change (fi# )

§F79(L) until 2030. Ly @
. B SUSTAINABLE
DEVELOPMENT
GOALS

Up to date, the UN-led process involved its 193 Member
States and global civil society.

. . THE HONG KONG
Source: https://www.unwto.org/tourism-in-2030-agenda Q’"’b POV TECEINIC LTI VERSITY
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1.2 The Seventeen Aims of Sustainable Tourism

H]RHERE R R - EE H A (2/3):

Envision2030 will work to promote the mainstreaming of disability and the implementation of
the SDGs throughout its 15-year lifespan with objectives to:

1) Raise awareness of the 2030 Agenda and the achievement of the SDGs for persons with
disabilities;

2) Promote an active dialogue among stakeholders on the SDGs with a view to create a
better world for persons with disabilities; and

3) Establish an ongoing live web resource on each SDG and disability.

The campaign invites all interested parties in sharing their vision of the world in 2030 to be
inclusive of persons with disabilities.

. THE HONG KONG
Source: https://www.unwto.org/tourism-in-2030-agenda @ POLYTECHNIC UNIVERSITY
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1.2 The Seventeen Aims of Sustainable Tourism

N R R RIS Y T EHE EH AR (3/3):

1) No Povertyfi#ig3 9) Industry, Innovation and Infrastructure ZEZ2E - BT FIEEEE
2) Zero HungerZpaaf 10) Reduced Inequality &M R~

3) Good Health and Well-being B @& BB E - 11) Sustainable Cities and Communities o] #&& ik i fl 1t &
4) Quality Education BEH#B 12) Responsible Consumption and Production& & 8&E 14

5) Gender Equality B spss 13) Climate Action RIETTE

6) Clean Water and Sanitation;s e kAT & 14) Life Below Water /K~ 4:9/)

o 15) Life on Land &4

7] Affordable and Clean Energy & i Fi 5 2 16) Peace and Justice and Strong InstitutionsFI13 ~ TF FEiqm A4
R *%

8) Decent Work and Economic Growth& & T 17) Partnerships to achieve the Goal {4 5 EEE IRV A

TERIEEE IS &

. . THE HONG KONG
Source: https://www.unwto.org/tourism-in-2030-agenda Q/r'zb POLY TECHNIC UNIVERSITY
A5 5 BT A




1.3 Environmental, Social, and Governance Criterion
PRI~ e ROBTHAEAE (1/4)

« ESG stands for ‘Environmental, Social and Governance’,

« ESG reflects the view that managing environmental and social topics is a

governance issue for organisations.

 ltis prevalent amongst the investment community and many view it as a proxy for
the quality of management teams and a process to assess whether a company is

positioned for long term success.

Sources of world travel and tourism council
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1.3 Environmental, Social, and Governance Criterion
R~ e RO THAEAE (2/4)

* Every organisation, whether they know it or not, has an ESG strategy.

* Publicly reporting on issues relating to sustainabillity, corporate
responsibility, or environmental, social and governance (ESG) is a way
by which firms demonstrate a commitment to transparency, and
management approaches to proactively address externalities are
articulated and advanced.

THE HONG KONG f—fﬁ h
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1.3 En\(ironmental, Social, and Governance Criterion
B - FE R GERRLE (3/4)

Example: Fosun Tourism Group 18 2 Jik## /L (also known as “FOLIDAY”) has its ECS annual report in
2021.

lelll I[E HONG KONG

Q' POLYTECHNIC UNIVERSITY
Source: https://www1.hkexnews.hk/listedco/listconews/sehk/2022/0426/2022042600493.pdf 7 A oK




1.3 Environmental, Social, and Governance Criterion
RIS~ e RO THAEAE (4/4)

Example: Fosun tourism group’s governance structure

Q THE HONG KONG
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Source: https://www1.hkexnews.hk/listedco/listconews/sehk/2022/0426/2022042600493.pdf



1.4 Sustainable tourism development in Greater Bay Area including Hong Kong and Macau =]

G MR AT S & B IS E A FCRP IR (1/3)

Diversified travel products 2% -k iiEEE b

HK is committed to developing diversified tourism products including various types of
mega events, MICE (meetings, incentive travels, conventions and exhibitions), two
major theme parks, the Ocean Park and the Hong Kong Disneyland Resort and other
natural recourses.

To enhance the competitiveness of the tourism industry, HK’s tourism is aiming at
drawing more overnight and high value-added visitors.

Source of https://www.bayarea.gov.hk/tc/opportunities/tourism.html %-l-[ (E HONG KONG
POLYTECHNIC UNIVERSITY
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1.4 Sustainable tourism development in Greater Bay Area including Hong Kong and Macau &]#;

G MR AT S & B IS E A RO IR (2/3)

Source of https://www.bayarea.gov.hk/tc/opportunities/tourism.html b THE HONG KONG
q |

The Agreement Concerning Amendment to the Mainland and Hong Kong Closer Economic

Partnership Arrangement (CEPA) (Yt B B R L @ 17 R R A S E Rl iV 25k ) I HE 2k )
was signed in 2019 to optimise the "144-hour visa-exemption transit (¥ =5 H TR )" policy

For foreign group tours entering the Pearl River Delta Area and Shantou (¥ = A& k2 il88) from

HK through increasing the number of inbound control points and expanding the area allowed to stay.

The measure will facilitate HK's tourism trade to develop more multi-destination products targeting

foreign visitors, which can attract more overseas travellers to visit HK and the Mainland via HK.

‘OLY'] I(II\.I( UNIVERSITY
T TR




1.4 Sustainable tourism development in Greater Bay Area including Hong Kong and Macau &]#;

G IR AT S & B IS E A RO TR (3/3)

« The Culture and Tourism Development Plan for the Guangdong-Hong Kong-Macao Greater Bay

Area (BB AEE S LAIARIE S EEARH] )

* |n 2020, the Ministry of Culture and Tourism, the Office of the Leading Group for the Development of
the Guangdong-HK-Macao Greater Bay Area and the People's Government of Guangdong Province

jointly promulgated the Culture and Tourism Development Plan for the Guangdong-HK-Macao
Greater Bay Area.

« The Plan sets out the directions guiding the overall culture and tourism development of the Greater
Bay Area and guides the development of the Greater Bay Area into an exchange hub for culture of
the East and the West and a world-class tourism destination. It also helps strengthen the positions of

HK as an international cultural metropolis and an international tourism hub.

Sources of https://www.bayarea.gov.hk/tc/opportunities/tourism.html and

https://www.bayarea.gov.hk/filemanager/sc/share/pdf/mainland-policies- 'HE HONG KONG

measures-20201230.pdf le T T UNIVERSTY



https://www.bayarea.gov.hk/tc/opportunities/tourism.html
https://www.bayarea.gov.hk/filemanager/sc/share/pdf/mainland-policies-measures-20201230.pdf

1.5 Tourism and Hospitality Issues Induced by Globalization: Homogenizationk{[5]
EERVHR I B R e [E'E (L

Homogenization ([5Z1L) in tourism refers to the decrease in cultural diversity, giving way for
a more global culture, thus diminishing local cultures.

Example: Starbuckization/ McDonaldization of tourism

Q THE HONG KONG
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1.5 Tourism and Hospitality Issues Induced by Globalization: Standardization &Ek{b5]
REHY R B R S (b

Standardization (f2#£(E) means presenting a unified theme across nations and
cultures. The aim of standardization is to implement a level of consistency to certain
practices or operations within the selected environment.

Example: P11k

Q THE HONG KONG

QA POLYTECHNIC UNIVERSITY
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1 5 Tourism and Hospitality Issues Induced by Globalization: Fair trade 4Ek/{L5 [#EATjiE
BR5 amnd. FHE5

Fair trade in tourism (FTT) is the concept of visiting a place as a tourist and trying to
only make a positive impact on that location's environment, society and economy.

Example: =14k

['HE HONG KONG

le OLYT 1(11\|( UNIVERSITY
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2.1 Increase in Tourism Demand Ji##2E K (1/3)

The overall tourism demand before Covid-19 : . =
Americas Europe Asia and the Pacific

A 21 million (+5%%) A 672 million (+8%4) & 323 million (+6%)
(&) USss 326 biltion (+1%) (3) uss 519 billion (+8%) (%) USS 390 billion {+3%)

International tourist arrivals (million)

1400 1,326

1,200
1,000
&00
a0l

400

200

0
1990 1993 1994 1999 2002 2005 2008 20m 204 207

* = Provisional figure or data

Sovrce: World Tourism Organization (UNWTO) © Africa Middle East

& 63 million (+9%0) # 58 million (+5%)
(3) UsS$ 37 billion (+8%) (&) USS 68 billion (+13%)
Note: Revised and updoted os of 13 September 2018
Source: World Tourism Organization (UNWTO) @
' . N ZQ\, THE HONG KONG
Source of UNWTO Tourism Highlights: 2018 Edition Q’b ::‘O%IL;I'TEJU?K UNIVERSITY
8 1 T A




2.1 Increase in Tourism Demand Ji##2E K1 (2/3)

Global perspective: Slow and uneven recovery

2012 P 2020 @ 2021 (vs 2019) 2022 (ws 2019)

N &%
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Source: https://www.unwto.org/news/tourism-set-to-return-to-pre-pandemic-levels-in-some-regions-in-2023



2.1 Increase in Tourism Demand Ji##2E K (3/3)

Total annual visitor arrivals in Asia Pacific (figures as at January 2021)

703.35 million Mild
677.03 million (96.3%)

Medium
523.13 million (74.4%)

Severe
342 .84 million (48.7%)

121.84 million

(17.3%)
2019 2020 2023
Q THE HONG KONG
Source of https://www.polyu.edu.hk/publications/excelximpact/issue/202107/research-innovation/tourism- Q’b ]%(;é‘&r:EEiHENIC UNIVERSITY

demand-forecast-helps-industry-prepare-for-recovery
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2.2 Competitions among Tourism Receiving Countries k% H Py AT A Y i+
(1/2)

« Tourism competition is the economic activity
in which tourism operators compete with

each other for obtaining the recognition and Threat of

the value of tourism commodities from entrants

tourists. L
« Tourism competition is mainly between

tourism clusters (k%7 = 2E+) and not so Power of > Rivalry among l | Power of

much between countries. suppliers existing firms demand
» Porter (1998) defines tourism clusters as T

‘geographic concentrations (#is £ E) of

interconnected companies and institutions in Threat of

a particular field. substitutes

* The state of competition in a tourism
industry, as in any other industry, depends

on these five Competltlve forces: The five competitive forces of M. Porter

. . POLYTECHNIC UNIVERSITY
Business Review.

Source: Porter, M. E. (1998). Clusters and the new economics of competition (Vol. 76, No. 6, pp. 77-90). Boston: Harvard QQA'I'[ IE HONG KONG
&/ miEm T A




IEYE 332

2.2 Competitions among Tourism Receiving Countries Jik#% H AV ATk A5
(2/2)

Example of theme parks in HK:

Application to the Hong Kong theme parks

The threat of new entrants Universal Beijing (1L 5 EEEKE{EL &) with a Zootopia ({B-&EL AEer)
themed land and other attractions expected to open in 2023.

The power of suppliers Five new resort hotels are expected to open at the same time.

The power of buyers Local supply of local citizen of Mainland China

The threat of substitutes Chimelong Paradise (&=[# ik %7/ E {E[&), Shanghai Disneyland, Happy
Valley of Chengdu (EXEEREEL)

Competitive rivalry The competition between theme park is fierce, due to numerous

choices in the Mainland.

» As competition increases and tourism activity intensifies, tourism policy focuses on improving
competitiveness by creating a statutory framework to monitor, control and enhance quality and
efficiency in the industry, and to protect resources.

Q THE HONG KONG
Q’b POLYTECHNIC UNIVERSITY
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2.3 The Impacts of Economic Changes on the Development of Different Types of
Accommodation 45 RESER A [E (T fE AN S A2 2 (1/3)

The economic impacts influencing hotel development include:

1) Direct impact : all projected revenues that will be generated from consumers at the new hotel,
including rooms revenues, food and beverage revenues (F&B), as well as other ancillary revenue (#i5/

Iz A) , e.g., spa, in-room extras or parking.

2) Fiscal impact (BFE(E22E): all federal, state, and local taxes that will be collected from the development

and operations of the new hotel.

3) Indirect impact: all jobs and income generated by businesses that supply goods and services to the
hotel.

4) Induced impact (532 22E): economic effects generated when employees (full-time and temporary)

and suppliers re-spend their wages on local consumer purchases.

Reference: Sofronov, B. (2017). The economic impact on global tourism. Annals of Spiru Haret

University. Economic Series, 17(2), 127-139. Qb'l'[ [E HONG KONG
POLYTECHNIC UNIVERSITY
Qv e TR
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2.3 The Impacts of Economic Changes on the Development of Different Types of
Accommodation &SR A [E(TfE AN RS A2 2 (2/3)

Different common types of accommodation:

1) Chain hotels (ZE£H14)E)

2) Resorts (FE )

3) Inns/Hostels/ Bed and breakfasts (JiK&E )
4) Conference/convention centre hotels

5) Casino hotels

Photos source of Tri pAdVi SOr @ IIJ([)iII\lI[lU(\I(Ihl?: )?J(‘\I\I RSITY
i Bl TR %8




2.3 The Impacts of Environmental Changes on the Development of Different Types
of Accommodation ERIRHEE A [E{E IS A2 (3/3)

Different common types of accommodation:

6) Gastro hotels (MICHELIN-Listed Hotels) &5
7) Eco hotels ¥2{+ /)5

8) Boutique hotels ¥ L H 5

9) Heritage hotels > 47,5

10) Pet-friendly hotels §E47) /7 =% 15,5

Q THE HONG KONG
Qb POLYTECHNIC UNIVERSITY
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2.3 The Impacts of Economic Changes on the Development of Different Types of Food and Beverage Sector &£
SRR ECE R RN E (1/2)

Economic development and population growth are driving increases in overall food consumption, while a growing
middle class is demanding better quality and more variety.

Demand for organic food is growing due to consumer consciousness on health:

* The Asia-Pacific organic food market had total revenues of $16.4bn in 2020, representing a compound annual
growth rate (CAGR, F5#E &1 E%) of 11.4% between 2016 and 2020.

* The fruit & vegetables segment was the market's most lucrative in 2020, with total revenues of $5.3bn,
equivalent to 32.4% of the market's overall value.

* The region’s performance is heavily influenced by the Chinese market, which accounted for 66.6% of its total
value in 2020.

Sources: https://www.marketresearch.com/MarketLine-v3883/0rganic-Food-Asia-Pacific-Summary-14708584/ Qb'“ IE HONG KONG
POLYTECHNIC UNIVERSITY
q s i TR




2.3 The Impacts of Economic Changes on the Development of Different Types of Food and Beverage Sector %X 7%ifiE

SRR IR RN E (2/2)

More generous in food consumption even the eco-friendly food is more costly:

Increasing needs for eco-friendly restaurants/ sustainable restaurants are working on cutting down on water and energy

consumption.

* According to Deliverect research, 43% of diners will pay more for sustainable restaurant takeout.

* Although the majority of consumers (65%) believe sustainable eating is more expensive, 47% would consider changing
what they order from the menu to be more sustainable

* Diners are especially concerned with food waste and packaging.

E.g., Edible packaging (DI B A E18L)

THE HONG KONG
Qb POLYTECHNIC UNIVERSITY
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3.1 The Impacts of Demographic on the Development of Tourists’ Different Travel Patterns A\ 1SS iR 2RI TR =R
Vs 2

World Population Growth World Life expectancy across the world

Population, 1950 to 2021

1.4 billion L
1.2 billion
1 billion
500 million
600 million
400 million

Lifc expectancy, 2021 “WDita

United States
Indonesia
200 milli Pzkistan
mien '—_-—’// Mo data S54vyears S8 years &2vyears &&vyears 70vyears Fdyears 78vyears 82vyears 3&4vyears 90vyears
= | I
0 . . . Source: UM WPP (2022); Zijdeman et al. {2015); Riley (2005) OurworldinData.org/life-expectancy = CCBY
1950 1960 1970 1980 1990 2000 2010 2021 Mote: Shown is the ‘period life expectancy’. This is the average number of years a newborn would live if 2ge-specific mortality rates in the
current year were to stay the same throughout its life.
Source: United Mations, World Population Prospects (20232) CCEBY
b 19550 O O 2021 P 1543 {) 2021
Sources of https://ourworldindata.org/world-population-growth, https://ourworldindata.org/life- Qe 'Ig'HF- HONG KOEG Shtm
OLYTECHNIC UNIVERSITY

expectancy Q’b/ 5 HE I T A A8
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https://ourworldindata.org/world-population-growth
https://ourworldindata.org/life-expectancy

3.1 The Impacts of Demographic on the Development of Tourists’ Different Travel Patterns A 1S5 iR =R TR =R
Vs 2

World Fertility Rate 2If4E B =X World Age Structure SFE<4518

The Demography of the World Population from 1950 to 2100 Our Worl
Shown is the age distribution of the world population — by sex — from 1950 to 2018 and the UN Population Division’s projection until 2100. in Data
— " - 70 Million 60 Million 50 Million 40 Million 30 Million 20 Million 10 Million 10 Million 20 Million 30 Million 40 Million 50 Milion 80 Million 70 Million
Fertility rate: children per woman OurWo ;
o Add country 90 years
5 80 years
70 years
4
60 years )
3 1
year \, |
Y ||
World L
2 b
40 years Ao
. B
[ )
1 30 years :‘: 1 glx Mo
i
i 1R
3 H ::"‘.1{ ™
P 20 years || |f ‘\'.':}?'I-
T T T T T T 1 e ]
1950 1960 1970 1930 1990 2000 2010 2021 i _;“‘ﬂ
i
Source: United Mations, World Population Prospects (202Z) OurWorldinData org/fertility-rate » CCBY e ; i
Mote: The total fertility rate is the number of children that would be born to 2 woman if she were to live to the end of her child-bearing years AR
and give birth to children at the current age-specific fertility rates | :“-.
! %1
.n 1950 C—i:} 2021 5 ‘i 5 Men Women g g
Inited ulation Division — World Population Prospects 2017; M
ualizati 2t QurWorldinData.org,

Sources of https://ourworldindata.org/fertility-rate
https://ourworldindata.org/age-structure

THE HONG KONG
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https://ourworldindata.org/fertility-rate
https://ourworldindata.org/age-structure

3.1 The Impacts of Demographic on the Development of Tourists’ Different Travel Patterns A\ 1S5 iR 2R TR =R
s 2

Demographic transition (A [1§E#Y)- Population ageing (A [1%1E)
201922069 ATH7pEE (R EFESMERER L)

FiEHERN (ADESE)
AR 5% b L B

0E14®  15F64H 65mMRLL (FA) RIR2019% W)
i 2019 12% 69% 18% 7,180.2 | 455(FEm)
2024 124 66% 23% 7,363.8 47.4 (+1.9)
2029 10% 62% 28% 7,476.4 49.1:+3.6)
2034 9% 60% 31% 1.5637 50.9 (+5.4)
- 2039 8% 59 33% 7,566.9 | 52.507.0)
2049 8% 56% 36% 7,420.8 55.0 (+9.5)
2059 8% 544 38% 7,071.9 55.4 (+9.9)
2069 8% 54+ 38% 6,709.3 57.4 (+11.9)

it AR R AR, SOt R NEREFFR100%. EH R FENARE F8AOEE2020-2069

ZQ\ THE HONG KONG
Q'b POLYTECHNIC UNIVERSITY
Source: https://www:.statistics.gov.hk/pub/B1120015082020XXXXB0100.pdf AUE R T AH




3.1 The Impacts of Demographic on the Development of Tourists’ Different Travel Patterns A 1 ¥ iR & K T R
G2

Demographic transition (A [C1#27E):
2019FE 22069 FRMEB R (NEFEINEFEETL)

1,060 1,051 1,052

1,040

1,020

1,013 1,010
—iSH—

1,000
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960

m {2 ¢I0 62 N B

940
920

900

2019 2024 2029 2034 2039 2044 2049 2054 2059 2064 2069
B BTHE

F 19

it (BTaRaEnNEERRREE)
B R - B R LATREET R FAE A OHER2020-2069

POIYTEC T MMTVERCSTTY
Source: https://www.statistics.gov.hk/pub/B1120015082020XXXXBO100. pdf Q'b/ e LT B IRV
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3.1 The Impacts of Demographic on the Development of Tourists’ Different Travel Patterns A 1 ¥ iR & K T R
G2

Demographic transition (A [1§87)-
20195 £ 2069 AR LLR (M EFAEIMERER )

1,000
900 865 853 " ~
800 '
800 i
711 716 712 mr
700 [
& II . L_‘\_
~~ 600
A e —-I:I:;—‘EE _L,. Tk
E 500 AP [ =
Wl = amnie=
400
| Bt R
300 it ST ISRECMRADNE
B 2R - F AT AT i FEAOHER2020-2069
177
176 164
200 .———0\.\1:9 142 148 149 141
- 4 *— )
100
2019 2024 2029 2034 2039 2049 2059 2069
e ]

B P S B AT e
Source: https://www.statistics.gov.hk/pub/B1120015082020XXXXB0100.pdf Q'v E/F:‘)&;”I}:(}i {r?l( LISVERSIEY

QA'I'I I[E HONG KONG




3.1 The Impacts of Demographic on the Development of Tourists’ Different Travel Patterns A 1 ¥ iR & K T R
G2

Lifestyle Changes related to demographic transition (¥ A CIEERI A BE Ay A= 5 7 TR

1) Increased numbers of people choosing not to marry or have children (KN 641~ 5 £ )
2) Increased cohabitation outside marriage (4&§4MN5]JE)

3) Increased childbearing by single mothers (B2 5+ER)

4) Increased participation by women in higher education and professional careers

5) Increased individualism ({fi A\ %) and autonomy (5 F#£), particularly of women.

6) Increased concerns about retired life and health issues.

Source: https://ls.chiculture.org.hk/tc/reform-info/615 /Qb'““’- HONG KONG

POLYTECHNIC UNIVERSITY

Ql‘/ 7 s B T A 58



https://ls.chiculture.org.hk/tc/reform-info/615

3.1 The Lifestyle Changes on the Development of Tourists’ Different Travel PatternsZE: & 5 =ik & ik TR = (R Ay

B 48
Es}%

Changes on the Tourists’ Different Travel Patterns:

1) Travelers want to feel “off-the-grid” (to an extent) & 48 I (fF—ERE L) BIREE

G

2) Travelers are using travel to support their health
3) Travelers are open to work trips — but don’t want to work on their vacations
4) Travelers are embracing nostalgia and family time R & 75 Sk & 7 ke B s AFHE

5) Travelers are curious about the rise of virtual reality technology

Source of: https://partner.booking.com/zh-tw/click-magazine/trends-insights/key-takeaways-bookingcoms-2023-
travel-predictions

Q THE HONG KONG
er POLYTECHNIC UNIVERSITY

e i TR
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Increasing demand of budget airlines :

* Low-cost airlines have grown exponentially worldwide, due to the rise in economic activities, ease
of travel, development of the travel & tourism industry, rapid urbanization, changes in lifestyle,
consumers' preference for low-cost service along with non-stops, and frequent service.

- The global low-cost airlines market reached a value of US$ 172.54 Billion in 2021.

« Looking forward, the publisher expects the market to reach a value of US$ 302.85 Billion by 2027,
exhibiting a CAGR of 9.83% during 2021-2027.

Source: https://www.globenewswire.com/en/news-release/2022/08/22/2502166/28124/en/Global-Low-Cost-Airlines-

: : THE HONG KONG
Market-Report-2022-to-2027-Industry-Trends-Share-Size-Growth-Opportunity-and-Forecasts.html ég/b POL _‘.-"1'1{-'_( 1 IME; U(N[\_;,_-_RSI-[-Y
T H TR
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B LR TR PO R R T U R A Y s

Changes on the Tourists’ Different Travel Patterns:

Longer Time for Each Trip:

* In-depth tourism combines thematic traveling experience and personal knowledge (}%5E %)

e Sequential association of the visited locations

* Travel exposes us to different cultures and ancient traditions and through these authentic encounters,

travellers learn to embrace and celebrate both our similarities and our differences.

THE HONG KONC
Qb P()I YTECHNIC UNIVERSITY
T TR



3.1 The Impacts of Demographic and Lifestyle Changes on the Development of Tourists’ Different Travel Patterns 4=
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£, HONG KONG :
225, HONG KONG WHAT'S NEW EXPLORE PLAN DEALS B L

Hong Kong in Depth

Experience the best of Hong Kong Island at your own pace on this
luxurious, in-depth tour.
Hong Kong is one of Asia's most attractive and exciting cities, with a
spectacular skyline, beautiful harbors and beaches, superb restaurants,
Exa m p | e 1 : bustling markets and much more. With your expert private guide and
driver, learn about the historic buildings and modern skyscrapers in
Central. Tour interesting residential neighborhoods in the hills. Explore
traditional markets, ride a sampan (fishing boat) across Aberdeen
harbor and a tram up Victoria Peak, browse the boutiques in the
fashionable Soho district and perhaps get fitted for custom clothing at
our favorite tailors. Explore local markets to learn about traditional
Chinese medicine and unusual food products. Also visit excellent
museums, a tea house, and other favorite spots. If desired, spend one
day visiting Macau or the islands of the New Territories. Upon request,

Artisans of Leisure arrange reservations at some of Hong Kong's most

exclusive restaurants—a showcase of fine Cantonese food, art and

design.

Price: From $7,650 per person (double occupancy)

Book now

THE HONG KONG
QA POLYTEC H\.l(. UNIVERSITY
i i H LK%

Source: https://www.discoverhongkong.com/us/deals/flights-and-vacation-packages/hong-kong-in-depth.html
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Example 2:
Poverty tourism

Q THE HONG KONG
Q'b POLYTECHNIC UNIVERSITY
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Longer Time for Each Trip:

“Workation” or Working holiday (T {E{EtHH)- This is the
mix of words “work” and “vacation”, where working
individuals can combine remote work and holidays to
enhance their productivity and improve their work-life
balance.

Example 1: Working holiday in New Zealand so much
that you want to stay a little longer? With three
months of work in horticulture and viticulture [E[Z5K]1

&%) 3L in New Zealand

Example 2: 75 A fic 2% - 5 Klook RS B AT 438 ' ¥
INJER ) 5TEE 0 #EKlook & T A] DUSERAE £ R (T —
(&30 7 38 TAF B R -

Sources: http://www.etnet.com.hk/www/tc/lifestyle/digitalnewage/digitalmarketing/81169, Q THE HONG KONG
https://nzpocketguide.com/extend-working-holiday-visa/ q I 'OLY TECHNIC UNIVERSITY
Frusal T K&



http://www.etnet.com.hk/www/tc/lifestyle/digitalnewage/digitalmarketing/81169
https://nzpocketguide.com/extend-working-holiday-visa/

3.1 The Impacts of Demographic and Lifestyle Changes on the Development of Tourists’ Different Travel Patterns 4=
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Top Destinations for the Tech-Savvy (£ 7 ) Traveller

 Examples include GPS mapping, mobile ticketing, check-in kiosks at airports, ride-sharing apps

» Self-reflexive scenarios of people taking smartphone pictures and selfies continue to be popular

Q THE HONG KONG

Q POLYTECHNIC UNIVERSITY
el oK%
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Coronavirus has changed the way we travel- revenge travel ({8 4 i)
 71% of Gen Z : People born in the mid-to-late 1990s to the early 2010s) plan to travel more—or the

same amount—in 2022 (Avail).

* Nearly two-thirds of Gen Z are planning ‘revenge travel’—travel to make up for time lost—after the

pandemic (Expedia Group).

Q THE HONG KONG

Source: https://advertising.expedia.com/blog/travel-trends/gen-z-recovery-rebuilding/ q I OLYTECHNIC UNIVERSITY
Frusal T K&
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2 EE—1/X, Born between 1946 and 1964) travel trends
ARE DECISIVE & CONFIDENT TRAVELERS, AND

NOT TIED TO BUDGET

Baby boomers’ (52

*
1 I TOP VACATIONS TYPES
| L
Travel Days = o o o
i =y 5 =
27 | = & 67% 0 48% o) 44%
S Visiting Family Relaxing Sight-seping
5 7 I:y Said budget 6 6{3/ Influenced by ads with 5 6{3/ Have already decided
o is a factor 0 informative content (8] on a destination
RESOURCES USED IN BOOKING LAST TRIP TRAVEL PERSOMALITY tc=eilicen of baret Viesceation
1 look for the best deals /.
3 i. OTA ; LLE "
| ] 195 Ouitshde rmy Cowntry
| 2. Hotel Site I'll go amywhere that allows me to F -';'-_ ! r
1 | 3. Airline Site B R ..___.,_ ] TI% Inside my Country
Mu historical sit " !
ety ox -
| opt for off the beaten path ' aE“P‘Ed'ﬂ
Aol ooty i MediaSolutions
from locals
Download the study: bit.ly/american-travel

Q THE HONG KONG
Q'b POLYTECHNIC UNIVERSITY

T H TR



3.1 The Impacts of Demographic and Lifestyle Changes on the Development of accommodation Needs 4:/& /5 3B
NI IR TR A 7 2

Accommodation: Gen Z mixes budget and luxury:

e Although Gen Z (the mid-to-late 1990s as starting birth years and the early 2010s) is largely budget-focused,

their accommodation tendencies paint a different picture.

e Upscale (4-5*) hotels are preferred by Gen Zers when set against the relatively cheap cost of a flight

(European Travel Commission).

* Across the Asia Pacific region, Gen Z guests make up the fastest-growing guest group for Airbnb Experiences,

with guest bookings in the region growing more than 3x year-over-year (Airbnb).

Source: https://www.travelperk.com/blog/gen-z-travel-statistics-trends/

Q THE HONG KONG
er POLYTECHNIC UNIVERSITY

e i TR
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Increasing demand for budget hotel
« Budget hotels set to benefit from increase in price-sensitive travelers.
Examples: Airbnb (E&f5)/ Capsule hotel (FBEE5)E)/ Inn (JEEE) Guesthouses (ZEE)

« Price is the most important factor to 47%* of consumers when selecting accommodation, according
to a poll by GlobalData.

« The pandemic has placed a considerable strain on travelers’ finances.

Q THE HONG KONG
er POLYTECHNIC UNIVERSITY

e i TR
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e Pet-friendly hotel (§E¥ /732 F5)5)

The prevalence of pet adoption has largely
resulted from the loneliness due to social

pandemic.

Ritz Carlton Hotel

 Instagrammable Hotels (] 15 5)E)

According to a research, 70 % of the posted pictures on
Instagram are travel-related.

This trend invited users to find the most instagrammable
travel destination and tourist spots while travelling, simply
to show off what we see during our travels and share them
to our followers.

Rosewood Hotel

Source: Buhalis, D., & Chan, J. (2023). Traveling with pets: designing hospitality services for pet owners/parents and hotel

guests. International Journal of Contemporary Hospitality Management., https://theanmon.com/thought/the-growing- e — ht
trend-of-instagrammable-tourist-spots QQA [J(])[[l}rT;)(ﬁ(ﬁ\qé:)[EJ(?J\IIVI'?RSTT"’ . S m
R N :
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Smart hotel (Z£E7).5)/ Automated Robotic (5 @{Li42E A )

Example:

Alibaba Group, the Chinese e-commerce conglomerate, opened
a high-tech hotel called FlyZoo Hotel ([r] EE K2 E) in2018 in
Hangzhou, China.

Robots created by Alibaba's Al Labs serve food, toiletries, and

other sundries. Here's a closer look at what the experience is
like.

Q THE HONG KONG
QCA POLYTECHNIC UNIVERSITY

e i TR



3.1 The Impacts of Demographic and Lifestyle Changes on the Development of Food and Beverage Services

Preferences 4= 7 208 N LIS HFE AR AR (miT s 2

Lifestyle Changes on the Development of Food and Beverage Services Preferences 475 57 0EL A LI
SR IR B i i s 2

1) Technical and automatic driven

PR E FZE ]

Q THE HONG KONG

Q' POLYTECHNIC UNIVERSITY
el oK%




3.1 The Impacts of Demographic and Lifestyle Changes on the Development of Food and Beverage Services

Preferences 4:=)E 7 7 B A 1P B BRIk S R dr 0 s 28

Virtual Kitchen (i #8/%) /Cloud Kitchen (11 /7) it 2
BRSNS T HEH 2080 7 HE T — (B8 TT—— B A A CIRIB AR - (5 RS 5260%

Source of 2 B H#; 2021412 H15H, picture source: https://www.kopatech.com/blog/factors-which- Qab I'HE HONG KONG
. . . POLYTEC H\l( UNIVERSITY
influence-the-consumer-to-use-an-online-food-delivery-system.html o5 4t 1 T 23




3.1 The Impacts of Demographic and Lifestyle Changes on the Development of Food and Beverage Services

Preferences 4= 7 208 N LIS HFE AR AR (miT s 2

Instagrammable Food/ Instagrammable restaurants (] 15 & Eg)
There is a new wave of ‘Insta-friendly’ restaurants launching around the globe.
Restaurants have altered menus to prioritize visual uniqueness, frequently at the expense of taste.

Q THE HONG KONG

q | UI‘I "ECHNIC UNIVERSITY
Frusal T K&




3.1 The Impacts of Demographic and Lifestyle Changes on the Development of Food and Beverage Services

Preferences A& /7 7L A LIPS B BRIk B R dr 0 s 28

Low Carb Diet ({5iiEX &) , Keto diet (Z:ffgk &) and Paleo Diet (J&
ﬁéké‘ﬁ@) Trends: Global Low-Carb Diet Market is Expected to Account for
USD 18.65 Billion by 2029

With the rlsmg health consciousness (15\%2@[[ ;) among the
individuals to improve their health and improve the functioning of
vital bodily organs, there is a huge demand and supply of low-
carb/Keto diet all around the globe.

* Those in the 25-44 age group — Millennials and younger
members of Generation X — are significantly more likely to
follow the paleo diet.

« The 35-54 age group, comprised of older Millennials and

— ] |
= il
Generation X, is the most likely to follow the keto diet. - . .

2022 2023 2024 2025 2026 2027 2028 2029

M North America M Europe M Asia Pacific m South America B Middle East and Africa

DMCA Protected © Data Bridge Market Fesearch- All Rights Reserved. Souvrce: Data Bridge Market Rezearch Market Analysis Study 2022

Source of https://www.databridgemarketresearch.com/reports/global-low-carb-

diet-market, https://www.freedoniagroup.com/blog/the-rise-of-low-carb,-keto,- A\ THE HONG KONG Shtm
and-paleo-snaCk-trends QA POLYTECHNIC UNIVERSITY
s A T oK _



https://www.databridgemarketresearch.com/reports/global-low-carb-diet-market
https://www.freedoniagroup.com/blog/the-rise-of-low-carb,-keto,-and-paleo-snack-trends

3.1 The Impacts of Demographic and Lifestyle Changes on the Development of Food and Beverage Services

Preferences 4% 7 =0 A I B B AR AR S Ry s 22

(e A i B B g B S A 0 7 U A LIt

o WBATE T/ BEEERFEE 53 [ (Sauce on side )
o RFEAAEATLE, D& AR &Y 2K
- FRhEEZ

POLYTECHNIC UNIVERSITY
A TR
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3.2 Examples of Cultural, Heritage and Creative Tourism 1L ~ & E M B = ik
I (1/4)

Bk (Creative tourism) J& % —CHVHRIFIE L - REFR I H1EFA El’]ﬁU bx}%%@u”ure
consumption ;L1 /v S s 2 22 B i || 30 Y SO BRIES S > € HIERS O #Es
B o BIE IR B EEAG & 7T AR I 8 (B (value added):

1) Eﬁz@gﬁgiﬁﬁ GRS ~ B R G EN— B HES) o ST PR ik A H HYtHE
=i ;

2) EIFEEELE M A —REEIE - SEMMIRVEIEVERE - R [El ek H AYH

3) RIRAFEARIE RIS » Br2E = MG (B YN 2 i

4) HIEIEE bR UL;/@}J MmIEEIRTYY) ”14 b o 28 R R s OC = /N 1
) EAA T A DERI A SRSV B S K

5) HEENIRAFSEFF ;%'5155 BRI T 2 X B4 - (1) 355, E’]ﬁﬁiﬁ%ﬁ‘ %%?ﬁe :
(ii )E%H&%\%}Eiu Lt 4% [ TR Bk I EE R B ey A g 5Bk o R (i) R RSB ERIRE
TE = IR 9 HH B AR 15 VR

['HE HONG KONG

QAI OLYTEC H\.l( UNIVERSITY

Source: https://www.legco.gov.hk/research-publications/chinese/essentials-1617ise03-creative-tourism.htm 7 e T KA




3.2 Examples of Cultural, Heritage and Creative Tourism 1L ~ & EFIE = IR 17
HIBI- (2/4)

KR FRHE- Lantau Culture Workshop Kl sz AR T AE =

NUELSZA LJ’EZ%E  FEEER BT RERBE L TIEFE » (B
%éi/ﬁ A _é—ka /7{[3 A ﬁ)\ jz’ftwu% ?%ﬁ‘f%ﬂﬁﬁj‘u °

Source: https://www.facebook.com/LantauCultureWorkshop/ O —

le OLYT 1(11\|( UNIVERSITY
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3.2 Examples of Cultural, Heritage and Creative Tourism 1L ~ & EFIE = IR 17
HI1- (3/4)

Kok HE- Tai O Heritage Hotel KR Y75
FE 19024 HY 88 O E R LI AL o BTSN RS R AN ERE - BEEREENERIER -

BRI OR B EEECA IR A B A g (e s i (S RSV E - 2O TR e RSO SR IR
BHEEEEE WK EIA L IRIEH R &R -

Q THE HONG KONG

Source: https://www.taioheritagehotel.com/tc/ Q‘b P,é?&";]',".'r?( S LIV RRAIEY
it s L NS




3.2 Examples of Cultural, Heritage and Creative Tourism 1L ~ & EFIE = IR 17
HIB- (4/4)

Rk T KBLet's Gol KBS(LE12021
HEET TR i kI KBRS EE - EEE
%’%ﬁié&‘@% AR ORI E S R T ) SRS

FLARSCAETH H DB > Sodf A S S Bl R 2 A i
LERECIIESERN ~ FHINEY ~ FERF ~ fRRE SoKATIETE 5
HECEENT ~ Al Ee AR S S B EE)

Source: https://hkfyg.org.hk/zh/2021/12/10/tai-o/ ZQ\ THE HONG KONG
QA POLYTECHNIC UNIVERSITY

e




3.3 The Upcoming Environmental Trends in Tourism and Hospitality Industry Jif i ELER
(RFEAT IR T VARG5S

* According to the Cambridge Institute for Sustainability Leadership, tourism contributes

about 5% of global greenhouse gas emissions (£Ek)E = SR aaHE) — a figure they expect
to grow by 130% by 2035.

« The International Tourism Partnership ([E[& iR 1F k8 %) found that for the hotel industry
to align with the Paris Climate Agreement (E222[7% 7€) will need to reduce its greenhouse

gas emissions per room per year by 90% by 2050 (compared to a baseline from 2010).

« Within a five-year span between 2013 and 2018, the global hotel industry grew by 2.3% to
reach revenues of over €1.28 trillion (IBISWorld, 2018).

 If that pace continues, more than 80,000 hotels will join the existing supply by 2050.

Source of: https://businessblog.trivago.com/sustainable-hospitality-trends-eco-friendly-hotel-tips/

Q THE HONG KONG
Q'bPm_‘.-“]'l-'_(:]IM(:lel\-'l-iRsn'Y
&/ mimT A




3.3 The Upcoming Environmental Trends in Hospitality Industry @k =i /7R 5 mY &

Ak

Current trends in sustainable hospitality

1) Best Practice Guidelines for Water Usage in Hotel Industry

E)SES

i85 as |

HEHESRBEIKERES]

suREnRE P4
SEIERANKEET o
fnieEms

ElRENRR
#EkEZR

Bk AETR
HiEER
®HEH

HEEIRIEAKEE BokEemRmEE
AF - A8 = BN IE R A
FAKBISR 5.

Sources: https://www.waterconservation.gov.hk/filemanager/en/content_31/Hotel_BPG-c.pdf

=R EENEIKERESI

- BRRERR TEREMREH) S - RREBERTRIUEEEN -
RIEEEEMER - MLEFRERRKES -

+  BEHRSEERKNKERDESER - SRTREELERDKIIER
(EFRE MRS KRS -
MERE  FEREREPRMEBBEK -
R A WS RN EMAZEENESRAKER -

Q THE HONG KONG

Q’ib POLYTECHNIC UNIVERSITY
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3.3 The Upcoming Environmental Trends in Hospitality Industry ZXFFE 5= FIH YA
AR

Current trends in sustainable hospitality
2) Reduce plastic (JE/D¥5%}) , Examples:

- FREIRIRERSCleanConscience, EMBIEXEFREEUSE/\ERKRE, BARKZERAAERE, a8
SRiEfEEER, BRI, MNEREESEE (InterContinental Hotels Group plc) Efan$fE20215R)l, {ELLAEE
TBIERYI843,000EE FiRES AAtE s Tk RAA EE,

. (ERIEEEESH, SR TEEEIMBEK, XATSEREERETKE, SABEY, ¥EEES
%@Eiﬁbh@ﬁﬁ [RaBlEFtEsE, E NEBmEREELLHERINE, BEAGEXK, BIZRHETSFERR
FKEAE

- EEINIMNSESHIER (116257A3€) (Assembly Bill 1162) , ZEINFEERIEEFEEIMEHAAEER R, B
RoJEREEE K N A BeiR{.

U IREHLEE R, SRRSO ATIEERT, SIS S RS BRI
Ao

N . [ et Sl THE HONG KONG
Source of: https://paper.hket.com//article/2436294 /45t & #E %20 R {38 25 Wl 4 @ POIYTECHNIC UNIVERSITY
AT K8




3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Tourism BEBET: - F5 % (LEURUEE HREAIEE

1) Sustainable luxury will become an important niche (¥|E:1i15):

The survey shows that 27% of travellers assume that sustainable destinations won't be as
luxurious as they want. Five-star luxury sustainable accommodation is likely to become a
trendr p_ct)tentlally via social media, with travellers looking to get involved as it takes off in
popularity.

2) Climate impact (GR e 2E )is a consideration when booking a holiday:

More than 70 % of travellers say they will make a concerted effort to put sustainability at the
forefront of their next holiday choice. This relates to destination, travel methodolo/gy property
stayed in and experiences booked, whilst away. The figure has increased by 10 % from 2021.

3) Travel methods will no longer be a negligible part of the holiday experience:

More than half (51 %) of travellers surveyed said they consider low or zero carbon emissions
while they reach a destination as a key facet of sustainable travel. Electric rental cars and
public transport use are likely to increase in holiday destinations.

. THE HONG KONG
Source: https://www.greenqueen.com.hk/2022-sustainable-travel-trends/ @ POLYTECHNIC UNIVERSITY
AT K8




3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Tourism IEETORAE - SRS LELRIFE H A E H

Practice and management examples:

1. Controlled tourism in Bhutan (“f~F7)- Bhutan’s tourism operates on the principle of “high
value, low impact”. This has been achieved by enforcing strict entry requirements and a

daily visitor tariff (&5 H £ EE7)

Source: https://sumas.ch/5-examples-of-sustainable-tourism-around-the-

world/?utm_source=google&utm_medium=display&utm_campaign=16509691392&utm_term=&gclid=Cj0KCQjwt_qgBhDFARIsABcD Qb IIJ [)]II\I [10\12\1?0?&1\-’15 Ty
jOodp7wTtQdllpP4bspehEHKLShmroMetfsKaUfYyDVKLHXDtwvTQIR8aANRCEALW_wcB ifU], e o VERS




3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Tourism IEETORAE - SRS LELRIFE H A E H

Practice and management examples:
2. Conservation ‘Voluntouring (;EFEARF) in Belize ({HF1/2%)

Tourists are offered the opportunity to “join a team of local conservationists and experts as part of a volunteer group working
5 days a week in the rainforests of Belize.”

Volunteers are strictly vetted and provided with a volunteer guide before departing, as well as caller support in order to
ensure that the voluntourism is done ethically and respectfully to locals, animals and the environment.

Some of their guidelines are illustrated in their infographic below.

Source: https://sumas.ch/5-examples-of-sustainable-tourism-around-the-

world/?utm_source=google&utm_medium=display&utm_campaign=16509691392&utm_term=&gclid=Cj0KCQjwt_qgBhDFARIsABcD Qb IIJ [)]II\I [10\12\1?0?&1\-’15 Ty
jodp7wTtQdllpP4bspehEHKLShmroMetfskaUfYyDVKLHxDtwvTQIR8aANRCEALW_wcB ”‘U], l“}\r} ¢ UNIVER




3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Accommodation Industry IRIEE(RIE ~ SRES(CEEGRAVGREECR - HEEH

Practice and management- Green building assessment tool

Optimise Demonstrate
SENE guesf your
Cost . commitment to
Experience sustainability
Ny ¢
Site Aspects Management Materials Energy Use Water Use Innovations
(SA) (MAN) and Waste (EU) (WU) and
Aspects Additions
(MWA) (1A)

Source: https://www.hkgbc.org.hk/eng/beam-plus/beam-plus-references/ref-others/OtherRefFiles/EB_Hotel_KMS_participant.pdf @ lg(k)[Ile‘_F[](")(I\IIiI\[Iﬁ)?J(\IIVFRS¥TY

FEMITARE

shtm

TOURISM MANAGEMENT



3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Accommodation Industry IRIEE(RIE ~ SRES(CEEGRAVGREECR - HEEH

Practice and management- Green building assessment tool

' GREEN
/150 14001 |/ OHSAS M ANAGEMENT
Environmental 1 8001 | PRACTICES

\ Management System Occupational Health /
\_ and Safety System ,

150 50001 '/ ISO 9001 |

| Energy Management | | Quality Management |
System /o System |

-~

Source: https://www.hkgbc.org.hk/eng/beam-plus/beam-plus-references/ref-others/OtherRefFiles/EB_Hotel KMS_participant.pdf Qb G i

Q POLYTECHNIC UNIVERSITY
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3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Accommodation Industry IRIE(RIE ~ RES(CEEEG RIS EECR - EEEH

Current trends in sustainable hospitality
3) Conserve energy (g14J5E)5) , example of the Hotel ICON (1/2)

100% = EE) S EHEK

BAIRER
MGt R e BE—SEHOBEN  EEEIET2EENSEEN . B ok
| EESERAAERAERERSES  HE) CEEEERE R e S e e
The MarketZEC 2 AN ERABENEENSRER - B20l9E FIEER - BEEER T BERERAKME  BEEFE MEERETRHE BE . EELEYEENEN TRESHISEREN TRES -
£ AGERTSEENEETTE BHER  SEALNEHE 7165 REEFER » AARSERYE - IH9  BBREFHERLRES ok EEE TR S EETEE  BIT—FEEE
HMEELEDE  MERTAEERIHEELZSE  REEHREREEH 2.

WSE-FRBHENE  BERNEE 71600088 EE &

25 - BEREEENENSE  LSEREE -

Q THE HONG KONG
Q'b POLYTECHNIC UNIVERSITY

Source: https://www.hotel-icon.com/zh-tw/about-the-hotel/go-green
el T K&



3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Accommodation Industry IRIE(RIE ~ RES(CEEEG RIS EECR - EEEH

Current trends in sustainable hospitality m
4) Create a paperless hotel. Hotel ICON

Example: Hotel ICON

ST AFERLIBEE

REFAEELELCAE  ARXEVERER  BUHERE . &
MEFHEETE VLR - ELER  RAETESTFEHN
ElEtEl  afEERl - ERHE - HRERREE RO EEENE

ME -

Q THE HONG KONG
Source of: https://businessblog.trivago.com/sustainable-hospitality-trends-eco-friendly-hotel-tips/ Qﬁb [J()[‘YTF_(J;[ INIC UNIVERSITY
i e Bl TR




3.4 Environmental Protection, Climate Change and Green Policy, Practice, and Management in the
Accommodation Industry IRIE(RIE ~ RES(CEEEG RIS EECR - EEEH

Current trends in sustainable hospitality

5) Integrate sustainability into the hotel architecture. Example of the Hotel ICON
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Source: https://www.hotel-icon.com/zh-tw/about-the-hotel/go-green
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Practice and management- Cut down on food waste. For example, grow food onsite, source food
locally, and shift social norms to ensure that “plate waste” is no longer considered acceptable
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Sources: https://www.foodnext.net/news/industry/paper/5098749822, Qb [lJ(l)lllYlT[l("-)(ﬁcﬂ\ﬁé‘)[l\J(;\]I\;?I'TI{SIT‘:’
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Practice and management- Z &% Green Common

BAPREPCE S FHEGAEETERNER/K - KEMNEY) » BRI EE 2 —.
Vegetarian meat (ZZ[4 ), FE¥A ( plant meat), meat substitute ([R5 {X4h ), meat analogue ({5 A])
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Sources: https://www.foodnext.net/news/industry/paper/5098749822, https://www.mcdonalds.com/us/en- Q THE HONG KONG
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Practice and management example: %5
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