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Challenge:

To redefine the MK style from a new generation's
perspective, reinterpreting and positively presenting
its unique charm..

Insight:

In terms of appearance, MK culture is quite trendy and a
part of many youths' personal wardrobes. However, the
negative attitude associated with the culture remains,
which leads people to avoid associating with it.

77% of Gen Z spend their free time offline pursuing creative
activities such as drawing, illustrating, or journaling. What do
they all have in common? It all starts with a blank canvas.

A campaign that turns Mong Kok’s attitude into a tangible, shareable expression, ;
sparking interest from a global audience. N - Idea:

- T S Launch the "MK Street Wars" campaign, an art feud that
captures a rebellious attitude through street art and street
culture. This involves transferring MK's attitude and
authenticity onto a canvas, taking centre stage, and

spotlighting Mong Kok's bold, fierce style for the world.

Campaign Objective:

To get Gen Z and locals to appreciate the

long-misunderstood MK culture and to attract
. tourists and visitors from around the world.

Collaborate with HKWALLS to create a mural, ’ The public scnbbles and doodles on
featuring graffti artists to set the tone. , the blank stickers.

Scan the sticker content and turn the art Document and pitch the resulting buzz to

The street art war, where artists overlap each into fashionable merchandise. global magazines.

other's work, is capiured by nearby hidden
Pitching the street war and chaos to global magazines. camera sensors.

MK Street War
Advertising Campaign

This is an advertisement campaign which redefines MK style from a new generation perspective,
reinterpreting and positively presenting the unigue charm of MK style. MK culture's appearance wise, it
IS quite trendy and a part of many youths’ personal wardrobe, but one thing that remains unchanged is
the negative attitude associated with the MK culture - leading people to not want to be associated
themselves with it. 77% of Gen Z spend their free time offline pursuing creative activities such as

drawing, illustrating, or journalling. and What do they all have in common? It all starts with a blank
canvas.

Hence, we launched the campaign ‘MK Street Wars' - an art feud which captures the rebellious attitude
of people using the contents of street art and street culture, transferring MK's attitude and authenticity
onto a canvas, taking centre stage, spotlighting Mong Kok's boldq, fierce style into the world, getting Gen
/ and the locals to appreciate the long misunderstood MK culture and attract tourists and visitors from

around the world, turning Mong Kok into a tangible, sharing expression and something worth sparking
interests by the global audience.

o EINKEPRHEETIE
University

Worldwide
Outstanding

Design 0101 01110010 01101114
Award ,1101111 01101110 01100001 01,
4 01101001 01110011 01110101 0110,
000 01000001 01110010 01110100 0111.




