HKUGA College Instructing Teacher: THONG Oi-san  ISEEA : EEM
EAREEER

Teach]ng Unit Hong Kong Tea (Secondary 2) EEZE®R (FID)

%ﬁ%%ﬁ This unit helped students design packaging for tea beverages: the red, white, and green teas produced by the Tai Po AETHEBLEAKNBREERSUEERENRASFLEENAS -
Kadoorie Farm in collaboration with the Hong Kong Tea Research Institute. The designs should incorporate Hong Kong's BZEMAEZ - RETRNEE - REATEMAREETER  #UEEY
cultural elements to tell the stories of Hong Kong and promote local tea specialties. = WHBERMSEEIER -

CHAN Lok-yee Candice A Series of Tea Beverage Packaging Design
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Stage One: . ;
Visual for Inspiration Stage Three: Design

E—MRE: BSSIRER HPEER : R

Collected 3 images for each red, white and : Developed cohesive design for red, white and green tea (with Hong Kong's cultural elements)

green tea and Hong Kong's cultural elements.

EA%F  BXRNMERB3IRER - UREBY
X{ETTER -

Before starting the sketch process, the student researched various traditional Hong Kong patterns to match the
specific flower or plant. Each image carries its own meaning in different contexts. The student had a tough time
researching each of them just to find the perfect one.
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Drafted 3 different designs for each red, white and green Exﬁzﬁﬁﬁ’é%fﬁiﬁﬂ’]%\fh%Z&ﬁ%ﬁl%E’J X. B YA
tea, with visual hierarchy and used composition grid, to B& *%ﬂsz*/ DAFRESEES: - KESE == //L.
develop the students’ observation and drawing skills. V RIBCHIRC R - L DLTIA D RS

Students sketched the shapes and vein patterns of

Buddha's hand fruit and various flowers in their quge Four: Profofype
sketchbooks, and used these to create three different

designs. SIS : RIERR

A%  ORMSXREs3EREWSRSEE - &6 i The student designed clear and bold presentations for the tea names to capture consumers' attention. To enhance
SHEBBRAEEEESE  LTasBEEE e readability and ensure important information stands out, she used contrasting yet warm colours between the text
EBRID - BAEREA FAEFHNZIBIERNTR and background. Additionally, the floral motifs add visual appeal, flowers are widely associated with freshness and
MEOE - WU BEMAIE = ARERSEET - sweetness; this not only suggest that the tea has an exquisite flavour, but also helps the design resonate with
consumers of all ages.
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Stage Five: Improvement

ShrEE : i

Improvement made after seeking professional advise: BB FEA LB E | BEEERRFNEBERN
transfer of symbols into new contexts and 1BE - WEE—HIIRA—BWRE -
compositions, for creating a series of cohesive design.
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Teach]ng Unit Hong Kong Tea (Secondary 2) EEZE®R (FID)

%ﬁ%%ﬁ This unit helped students design packaging for tea beverages: the red, white, and green teas produced by the Tai Po AETHEBEAKNBREERSUEERENRATSFLEENAS -
Kadoorie Farm in collaboration with the Hong Kong Tea Research Institute. The designs should incorporate Hong Kong's BREMAER - RETRNEE - RETEMAREETER  #UEEY
cultural elements to tell the stories of Hong Kong and promote local tea specialties. = WHBERMSEEIER -

LEUNG Hoi-ying Clare A Series of Tea Beverage Packaging Design
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Stage One:
Visual for Inspiration

F—RER:ERSIRER %EBEFQ : Rt

Developed cohesive design for red, white and green tea with Hong Kong's cultural elements.

Stage Three: Design

Collected 3 images for each red, white and green tea
and Hong Kong's cultural elements, for example, Hong
Kong's transport and cuisine.

BEALR  AFREAXNRESEERN - URIEH
FENCHEBENTE - AIIRBIERAKRE -

The design bridged Western and Eastern cultures, blending modern fashion with cultural heritage. The sketches
were inspired by the film In the Mood for Love and the singer Paula Tsui — iconic songs and gipao which she
appreciated in school.
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Stage Two: Draft .
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Drafted 3 different designs for each red, white and green v

tea, with visual hierarchy and used composition grid.

AEEFXRBR-FRTER  TERAREEREEE Stage Four: Protot e
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On the front of the red tea packaging, the student AFBENIERE—UFEANERMNL LRSS - U
illustrated a woman holding a Western-style RERZNHRE -  SEPHASZERBESHE - M

teacup to convey the joy of drinking tea. Floating BT - KFENERPXF - HRNETREZHER
leaves emphasised freshness, while clear text, it BAEROMEE -

large traditional Chinese fonts, a prominent logo
and name ensure the product is easily
recognisable.
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To make the composition engaging, she used
symmetry to guide the viewer's eye toward the
central logo. She also emphasised the focal point
by shifting the perspective to a side view rather
than a front-facing one, and incorporated various
leaves to represent the tea.
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For the green tea packaging, the back featured a
traditional Wanshou teacup in a darker green for
contrast, highlighting the specific  flavour
“Chaojing". She used a solid black background for
the black tea packaging to create a bold contrast
with the white colour, drawing the consumer's
focus directly to the product name.

4---------------.----.------------------------

Final Work
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Improvement made after seeking professional REEDFEEERIELIGE - BB IREELER
advice: transfered the symbols into new contexts RN BENEE  URBU—-ZIIEE-HHNR
and compositions for creating a series of cohesive at e

design.




