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Teaching Unit ™ Hong Kong Street Food Culture (Secondary 2) HEEHENEXE () -
%ﬂ '="=' — This unit took "Hong Kong Street Food Packaging Design" as a topic to guide students to apply design thinkingto address ~ AEB tll "&HBHBE/\BEERE L BEM - S| EBLERR BERR
user pain points. Students appreciated and explored the physical structure, visual hierarchy, and cultural presentation ~ FARER - 24 BRI ERERE B DWEPEEE  GEBRHAX
of existed brand packaging. From this, they learned visual arts knowledge such as spatial transformation between 2D {E238 ; #PERFEHAVENTEELR FEASKAHSFE (0E
and 3D, typography, and organisational principles (emphasis). Through hands-on practice, students used %E ) SRETHE  WREFERD  ERSBREARDEBEERE .
deconstruction and reorganisation techniques to make packaging prototypes. Combining illustration and typography, SHREHFER  BMFHREERANE EREEEBRXEREN
they created design works with practical function, aesthetics, and Hong Kong's unique cultural atmosphere. :’z‘é'l'uu
__ |

HO Ching-yi Fishball Packaging Design
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In the work, colourful images about Hong Kong — such as signs, pawnshops, and
mahjong were used — to showcase the unique urban culture of the city.
Integrating stylised typography and images, the student designed the “fishball
cup”. Instead of merely a container, with a string being attached to the cup body,
it could be carried like a crossbody bag, making a hand-free convenient for people

to enjoy fishballs while strolling through the streets of Hong Kong.
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Field Trip and Analysis Initial Idea > Form Exploration
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Through on-site observation and recording of Used ready-made snack packaging and cardboard for actual
consumer behaviour, analysed the design elements, Q:Egﬁk Im[( rblha"'a -Q;gn Bracastorms, modifications. Applied "destructive innovation" techniques
pros and cons of existing street food packaging to j such as cutting and folding to explore various possibilities of

packaging form and structure.
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establish a clear direction for subsequent design.
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Further Idea Development A > Final Design Draft
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After form exploration, further developed ideas whilst taking account of portability,

protection, thermal insulation and aesthetics. fbh h'” l i g J“m
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%ﬂ % % 7TD This unit took "Hong Kong Street Food Packaging Design" as a topic to guide students to apply design thinking to address ~ KBTI T &EBEHE/\EBER, 5EM - S EBLERARTREER

user pain points. Students appreciated and explored the physical structure, visual hierarchy, and cultural presentation ~ FAZREE - 24 BRI ERERE B DWEPEERE  GEBBRHAX
of existed brand packaging. From this, they learned visual arts knowledge such as spatial transformation between 2D {E238 ; #PERFEHAVENTEELR FEASKAHSFRE (0E
and 3D, typography, and organisational principles (emphasis). Through hands-on practice, students used 25 ) S:REtHli ; WHREFERD  ERMRBHREARDEBaRRE .
deconstruction and reorganisation techniques to make packaging prototypes. Combining illustration and typography, #&EESAFEERT - BIFLRESHEINE - EREAFBBEXEREN
they created design works with practical function, aesthetics, and Hong Kong's unique cultural atmosphere. HEtm -

LAM Lam Egg Walffles Packaging Design
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To let local residents and visitors know about Hong Kong's signature snack — egg waffles. While tasting the delicious food, they
could understand its production process. The design was composed of two paper containers, with the form inspired by the mould
used to make egg waffles. The words "HK Egg Waffle" were laser-engraved and hollowed out on the container, which not only
displayed the brand image but also had a ventilation function, keeping the egg waffles hot and crispy. The overall design drew

inspiration from Japanese minimalist style, blending contemporary and fashionable elements. A small booklet was attached to the
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handle, briefly introducing the egg waffle making process with bilingual text (Chinese and English) and illustrations. The main
colour scheme featured red, white, and blue, symbolising Hong Kong's spirit and vitality. After enjoying the egg waffles, customers

could also keep the packaging and booklet as a souvenir.
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Initial Idea > Further Idea Development

& £y Vet After choosing Solution Two, the student used
X mind maps to further advance thinking.
20 RESR_REANE  Bress
i ETJ \wattles Packadivg Design
Solution Two E
Form Exploration
oA o
EREER
SOMio'ﬁf; Used ready-made snack packaging and cardboard for actual modifications. Under
the premise of balancing portability, protection, thermal insulation, and aesthetics,
Prod ucing Pro‘l‘ol‘ype students learned to use "destructive innovation" techniques such as cutting and
% 1’E E ﬂ 4 """""""" folding to explore and discover various possibilities of packaging form and structure.
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Transformed the 2D design into a 3D presentation.
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Laser Cut Prototype
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R Through collaboration with the subject of "Design and Technology",
Cc 9 ".IU ral Pro !n otion: N laser cutting machine was used to engrave the words "HK Egg
Mini Promotional Desi gn 4 """""""" Waffle" on the packaging lid. This design serves a dual function: it acts
I ﬂ: ?E E . % ﬁ-{ I E EQ E'I' as a vent to release steam and keep the egg waffles crispy, and it is
Introducing Hong Kong egg waffles to visitors and also a subtle brand identity element, creating a minimalist style that
local residents. eliminates redundant decoration and conforms to contemporary
BiEERANERNBESETH - design trends.
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