
Hong Kong Street Food Culture (Secondary 2)
This unit took "Hong Kong Street Food Packaging Design" as a topic to guide students to apply design thinking to address 

user pain points. Students appreciated and explored the physical structure, visual hierarchy, and cultural presentation 

of existed brand packaging. From this, they learned visual arts knowledge such as spatial transformation between 2D 

and 3D, typography, and organisational principles (emphasis). Through hands-on practice, students used 

deconstruction and reorganisation techniques to make packaging prototypes. Combining illustration and typography, 

they created design works with practical function, aesthetics, and Hong Kong's unique cultural atmosphere. 

本單元以「香港街頭小食包裝設計」為題材，引導學生運用設計思維解決

用家痛點。學生透過評賞現有品牌包裝，分析其形體結構、視覺層次與文

化呈現；從中掌握平面與立體的空間轉換、字體風格及組織原理（如焦

點）等設計知識；並於創作實踐中，運用解構與重組技巧建構包裝原型，

結合插圖與字體設計，創作出兼具實用功能、美感及香港獨特文化氣息的

設計品。

香港街頭小食文化（中二）

透過實地觀察消費者行為並進行記錄，分析現有街頭

小食包裝的設計要素及優缺點，為後續的改良設計確

立清晰方向。

Through on-site observation and recording of 
consumer behaviour, analysed the design elements, 
pros and cons of existing street food packaging to 
establish a clear direction for subsequent design. 

實地考察與分析
Field Tr ip and Analysis
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