
Hong Kong Street Food Culture (Secondary 4)

Students used design thinking to solve user pain points. Through appreciating packaging design cases from local and abroad, they 

analysed the practical functions of physical structures and illustration styles. From this, the students mastered visual arts knowledge such 

as transforming 2D to 3D (development drawings and paper pattern structures), the interactive relationship between text and image, 

and visual flow. During creative practice, they made functional and aesthetically pleasing packaging prototypes and display boards for a 

virtual brand. Furthermore, they learned to use dense spatial arrangements, illustrations, and typography to showcase Hong Kong's lively 

and bustling street charm.

學生運用設計思維解決用家痛點，透過評賞本地及海外包裝案例，

分析形體結構的實用功能及插畫風格，從中掌握平面轉化立體（展

開圖與紙樣結構）、圖文互動關係與視覺流動等設計知識；並於創

作實踐中，為虛擬品牌製作兼具功能性與美感的包裝原型及展示

板。另外，學生運用密集的空間安排、插畫與字體設計，展現香港

活潑熱鬧的街頭魅力。

香港街頭小食文化（中四）
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